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irst and foremost, I would like 
to thank you for your support 
and votes. I greatly appreciate 
your trust in me as the new 
president of this organization. 

Let me also welcome the new board 
members: William Benkő, László Drajkó, 
Márk Hetényi and Eszter Szabó.

I would like to express my appreciation to all 
the councils, committees and working groups 
for their activities in 2010, especially Healthcare, 
Energy, Electronic Manufacturers and 
Corporate Governance & Business Integrity for 
their excellent publications. I would also like to 
thank president Gusztáv Bienerth for his hard 
work and the outgoing board members: László 
Balássy, Ferenc Báti and Csaba Szokodi. Let 
me also express my special gratitude to all our 
sponsors and partners in 2010.

While we are determined to retain all the 
great achievements of the past, the new board 
will focus on our ambition to be the leading 

representative for uS and international businesses 
in Hungary and on our mission of promoting the 
global competitiveness of our country.

Together we can create a dynamic organization 
with people and business in our focal point. 
Competitiveness, finding solutions to the 
challenges in the aftermath of the global crisis, the 
measures implemented by the new Hungarian 
government to give local economy a boost 
including, for example, the tax reforms, tackling 
the issues surrounding the usage of Eu funds, 
adequate yet reasonable regulations, and stamping 

out corruption are also among our priorities.
In the new year, most of our advocacy potential 
will be focused on restarting the dialogue 
between government and the business 
communities. In addition, with three major 
conferences and summits to be held next 
year, we would like to keep the issues of the 
Eu presidency, regional energy cooperation, 
taxation and transparency at the forefront of 
our agenda. Our participation in the working 
group established by the Ministry for National 
Economy to reduce administrative burdens 
and our contribution to the language learning 
initiative, driven by the Labor and Education 
Council, in partnership with the Ministry of 
National Resources, will also be key challenges 
for 2011.
Join us in this remarkable work; join us 
for a successful future! Let us achieve our 
potential together!  I wish you a happy and 
prosperous new year!

Dear Members and Friends, 
it is a great honor for me to welcome you on behalf of the new AmCham board.

Best regards, 
István Havas

Introduction
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AmCham Member’s Board

István 
HAvAS

Ernst & Young
1136 
Budapest, 
Váci út 20. 

istvan.havas@hu.ey.com
phone: +36 1 451-8701

David 
G. YOuNG

Amrop 
Kohlmann 
Budapest 1023 
Rómer Flóris 
u. 57.

david.young@amrop.hu
phone: +36 1 391-0970
Fax: +36 1 391-0951

President First ViCe President
Steve 
CORWELL

AES Hungary
3580 
Tiszaújváros, 
Verebély 
L. u. 2.

steve.corwell@aes.com
phone: +36 49 547-108
Fax: +36 49 341-756

Ferenc
PONGRáCz

IBM Hungary
1117 
Budapest, 
Neumann 
János u. 1. 

ferenc.pongracz@hu.ibm.com
phone: +36 1 382-5924
Fax: +36 1 382-5501

seCond ViCe President seCretAry treAsurer 

William 
BENKő 
Hárskúti 
Megújuló Ener-
gia Központ Kft.
8442 Hárskút, 
Kossuth Lajos 
utca 25.  

willybenko@gmail.com
phone: +36 1 225 7350 

László  
DRAjKó

Microsoft 
Hungary
1031 Budapest, 
Graphisoft 
Park 3. 

laszlodr@microsoft.com
phone: +36 1 437 2800

BoArd MeMBers At lArge 
john  
CANTWELL
DRAMATRIX 
Tréning 
Központ Kft.
Budapest 1114 
Szabolcska Mihály 
u. 3. I. em. 1.

johnc@dramatrix.net
phone: +36 1 365-1680
Fax: +36 1 365-1681

Márk  
HETéNYI

Flextronics 
International
1183 Buda-
pest, Hangár 
utca 5-37

mark.hetenyi@hu.flextronics.com
phone: +36 30 677 5029

Dr. Andrea  
jáDI 
NéMETH 
bpv Jádi Németh 
Ügyvédi Iroda  
1051 Budapest, 
Vörösmarty 
tér 4.

andrea.jadi-nemeth@bpv-jadi.com
phone: +36 1 429-4000
Fax: +36 1 429-4001

Frank 
KLAuSz III.

A.T. 
Kearney Kft.
1054 Budapest, 
Kálmán  
Imre u. 1.

frank.klausz@atkearney.com
phone: +36 1 475-1442
Fax: +36 1 475-1111

BoArd MeMBers At lArge 
Eszter 
SzABó

GE
1138 Bp., 
Duna Tower, 
Népfürdő utca 
22. B-C. épület

eszter.szabo@ge.com
phone: +36 1 237-6811

Péter 
DávID

AmCham
1051 
Budapest, 
Szent István 
tér 11.  

peter.david@amcham.hu
phone: +36 1 266-9880
Fax: +36 1 266-9888

ChieF exeCutiVe oFFiCer

robert peaslee, Gusztáv Bienerth, les nemethy,  péter a. heGedűs, andrás suGár , charles a. hueBner,  péter KraFt, 
lászló czirjáK, robert c. KnuepFer jr., edward j. Bush jr., theodore s. Boone,  steve Bina,  michael j. shade

ex oFFiCio MeMBers
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Meet the president

think AmCham should be a 
bridge between the investing 
community and government and 
improve our mutual understand-
ing of each others’ needs,” says 

Havas, the country managing partner for Ernst 
& Young, a founding member of AmCham in 
Hungary. His own personal involvement with 
the chamber (in various roles and levels of 
intensity) goes back some 10 years.

During his election stump address at the 
AGA on December 1, he spoke of a gov-
ernment “that has yet to show its willing-
ness for a dialogue with business. I am not 
sure the government really understands 
what business’s needs are.” AmCham should 
build trust with policy makers, he said, 
show where they have common ground, and 
express concerns in a constructive way. 

But he doesn’t believe that should always be 
done in public. Speaking after his election he 
said, “My own view is that it is not always more 
useful or more effective to send messages in 
the media. I believe in face-to-face dialogue.” 

Havas says there is much that is right about 
AmCham, one of the reasons why there 
were so many candidates for the position of 
president and board member at large. But 
there are always ways to improve. 

The president says he wants to see more 
cooperation. “Some committee chairs are 
board members, but where not, I’d really like 
to give the committee chairs more exposure 
to the board, and the outside community.”

And what of his vision for the future? 
“Our mission is clear, but I want to make 

AmCham even more relevant for its mem-
bership and all stakeholders.” Different sec-
tors and sizes of businesses need different 
things, says Havas. “Some most value net-
working, both professional and social, others 
look to be represented before government 
and the regulators, some want AmCham 
to be a source of information, best practice 
and so on. We need to serve all these differ-
ent needs and expectations, but we shouldn’t 
emphasize any one more than the others.”

Work began in earnest on December 17, 
with an informal board meeting – the first 
time the new board had met. He is obvi-
ously excited by what lies ahead. “If I 
wasn’t, I wouldn’t have gone for the presi-
dency. Of course it will be challenging, but 
also very rewarding, both personally and 
professionally.”

The “number one goal” of AmCham’s new president, István Havas, is to 
“restart dialogue between government and business”, he told Voice in an 
exclusive interview. by roBin marshall

“I

5People in the news 

IstVán HAVAs 
Country MAnAgIng PArtner  
ernst & young

work Address: 1136 Budapest, Váci út 20. 
PHone: +36 1 451-8701
e-MAIl: istvan.havas@hu.ey.com 

ernst & young HungAry:  Joined the 
company as an audit partner in 2002, and 
became head of advisory services in Hungary in 
2006, a position he still holds. 
Made country managing partner in November 
2006. Since July 2008, he has served on the EMEIA 
Partner Advisory Council of Ernst & Young, a 
partner governance and advisory body for the 
company in Europe, Middle East, India and Africa. 

ArtHur Andersen: Joined as audit staff 
in 1990. Between 1998 and 2002 he was 
responsible for Andersen’s energy, chemicals 
and utilities services in Central Europe. Was the 
first local employee Arthur Andersen admitted 
as partner in Hungary in 1998, and became the 
first Hungarian partner of Andersen Worldwide 
a year later.  

egI ContrACtIng/engIneerIng:  
Worked as engineer between 1986 and 1989.   

eduCAtIon: Karl Marx University of Economics 
(engineer economist), Budapest Technical 
University (mechanical engineer) 

GENERAL ASSEMBLY
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Driving Hungarian-
American trade

stván Gyarmati has been a supporter 
of Hungarian-American relations for 
more than 30 years, a position that has 
in the past caused him trouble. In the 
early 80s, he supported NATO’s dou-

ble-track decision (which offered a mutual 
limitation of medium- and intermediate-
range ballistic missiles, coupled with the threat 
to redeploy if talks failed) – a rather unusual 
position for a Hungarian diplomat in those 
days. He was put under police investigation 
for many years, his house and office bugged. 
He found the bug in his house, had it framed 
and it can now be seen in his office.

The political changes in 1990 made it much 
easier to be a friend of the uS. He was the 
main partner on the Warsaw pact side of the 
uS delegation under James Woolsey (presi-
dent Clinton’s first Director of Central Intel-
ligence), part of the negotiations that would 
bring Hungary out of the Warsaw Treaty, 
Soviet troops out of Hungary and, eventu-
ally, Hungary into NATO.

In the early 90s he became friends with 
Iván Völgyes, for whom the award is 
named, and he helped Völgyes move his 
business forward here.

He worked in the uS between 2000 and 
2003. After his return he founded and was 
the first director of the International Cen-
ter for Democratic Transition, a bipartisan 
institution that promotes democratic change 
across the globe. He is now working on cre-
ating its sister institution, the Tom Lantos 
Institute, to carry on the legacy of his friend, 
the late congressman of Hungarian extrac-
tion. ICDT is one of the few institutions that 
has enjoyed support from all democratic 
political parties in Hungary – as does he – 
and to have been publicly praised by both 
the current Democratic administration and 
its Republican predecessor.

He is frequently called the “most pro-Amer-
ican Hungarian”, a title that has never pre-
vented him from also being a strong critic. 

The most notable example of such was an 
open letter to president Barack Obama by 
a number of Central and Eastern European 
leaders, which expressed their concern that 
the then new administration was not paying 
enough attention to CEE; Gyarmati was the 
principal author. The letter caused some tur-
bulence in Washington, but the administra-
tion now recognizes the importance of the 
region and appears to take it more seriously.

The identity of the winner of the annual Dr. Iván Völgyes Award was revealed 
at the Annual General Assembly on December 1: István Gyarmati.

I

The award recognizes those who have 
played an “outstanding and exemplary 
role” in promoting and developing 
Hungarian-American business relations. 
According to AmCham CEO Péter Dávid, 
it is a means to “commemorate Dr. Iván 
Völgyes and continue his legacy.”
Many credit Völgyes as being the father 
of modern lobbying in Hungary. Born 
here, he moved to the US in 1956, and, 
having acquired a BA, MA and PhD in 
International Politics, worked on John F. 
Kennedy’s 1959 election campaign and 
then followed him into the White House. 
An expert in Soviet and Eastern European 
politics, and a professor of political 
science, he taught at the University of 
Nebraska-Lincoln from 1966 until 1995.
After the fall of the iron curtain, he moved 
back to Hungary and was instrumental 
in introducing numerous US-based 
businesses to the country, including the 
Gallup Organization and Reader’s Digest. 
As a chief advisor to GE, Völgyes also 
assisted in bringing six of its ten global 
core businesses to Hungary, along with 
more than $1 billion in investment. Aged 
65, and having retired from GE, he was 
working with Synergon (sponsors of the 
award) when the plane carrying him and 
its top leadership crashed in June 2001, 
killing all four of its passengers.

the iván völgyes award

GENERAL ASSEMBLY

FroM leFt: Péter DáVID, amCham Ceo, wInner IstVán GyarmatI,  
anD róbert lItauszkI, Ceo of synerGon
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Meet the board
The choice, said American Ambassador Eleni Tsakopoulos Kounalakis, would 
be made from “a slate of excellent candidates”, and the fact that there were 
so many was “very healthy”. Three people stood for the president’s position, 
with 10 contesting the four board member at large seats. Our interview with 
new President István Havas is on page five. On these pages we present the 
successful new board members. by roBin marshall

GENERAL ASSEMBLY

illiam Benkő, who also 
stood for president, likened 
AmCham to the Red Cross, 
the “go-to” organization in 
times of need. But he wants to 

make the chamber what he calls T3 or T cubed, 
a “turn-to-today” organization. Three keys will 
achieve that, he believes: “First for me is mem-
bers,” he says. Next comes personal develop-
ment. Get these two facets right, he says and 
influence, his third element, “is inevitable.”

Asked prior to election what activity or 
committee he would most like to partici-

pate in, he wrote: “My business endeavors 
are focused on healthcare and renewable 
energy – two fields influenced by lifestyle 
and behavior choices. These are the two 
areas I would like to be most involved in…. 
I believe if Hungary is to achieve success 
in the health and energy sectors we must 
embrace personal responsibility. Secondly, I 
believe that financing is key to migrate peo-
ple between alternatives. There are individ-
ual behavioral components that don’t cost 
much. But, we have to align public and pri-
vate goals. I feel I can contribute signifi-
cantly in this area.”

W

director,  hárskúti Megújuló  
energia Központ Kft.
work address:  8442 Hárskút, Kossuth 
Lajos utca 25.  
Phone: +36 1 225 7350 
Fax: +36 1 225 7351 
e-mail: willybenko@gmail.com

hárskút renewable energy Center: 
2006-present. Building a renewable 
energy demo park near Veszprém. Aims 
to create a one-of-a-kind environment in 
which people can tour the facility and gain 
personal experience of renewable energy 
sources. This will result in people becoming 
better educated and more proactive in 
applying renewable technologies in their 
own lives and businesses.   
euronet administration services Kft.:  
1996-2006. Hungarian start-up built a 
bank-independent ATM network and hit 
a high of $1.6 billion on NASDAQ. The 
company has offices throughout Central 
Europe, Asia, India and Africa.  
the atlantic Company: Started com mercial 
real estate company in 1990 to help local 
and foreign organizations (GM, Skanska), 
establish their presence in Hungary.  
resource:  1990-1996 Launched maga-
zine with a circulation of 15,000, targeting 
the commercial real estate sector.  

education: Bachelor of Science, 
Economics, University of Colorado  

Other: Board member, United Way 
Hungary, supervisory board member, 
Csodalámpa Foundation

williaM BenKő 

AmCham’s board is led by its President, 
supported by the First Vice President, Second 
Vice President and Secretary Treasurer. The 
remaining seven untitled persons are known 
as Board Members at Large.

the BOard leaders
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ászló Drajkó couldn’t make the 
Annual General Assembly, his 
flight from Germany cancelled 
by snow. But as perhaps should 
be no surprise for the general 

manager of Microsoft, he was able to get a 
video presentation delivered to the meeting 
for screening via computer. He spoke of the 
need for AmCham to “represent the common 
interests of our businesses and policy mak-
ers.” There was also a need to overcome the 
too-widely held perception that “multis are 
seen as negative.” He pointed out that Micro-
soft had done much to invest in its Hungar-
ian people and to develop communities with 
its own “ecosystem” of suppliers. To build fur-
ther success, he said, AmCham had “to build 

cooperation between international companies 
and local SMEs”.

In his earlier written submission he had said, 
“My guiding principle is ‘value creation’ 
through a value chain. This is how AmCham 
members become successful in Hungary 
while Hungarian companies can benefit 
in developing on the local and global mar-
kets…. Both the tough post-crisis global eco-
nomic environment and the unfriendly sen-
timent around global companies are calling 
for me to stand up and highlight the value 
chain for competitiveness and interdepen-
dency to address the overly patriotic, anti-
multinational public perception in the local 
political environment.”

L

general Manager Microsoft hungary
work address:   
1031 Budapest, Graphisoft Park 3. 
Phone: +36 1 437 2800 
Fax: +36 1 437 2899  
e-mail: laszlodr@microsoft.com 

Microsoft hungary: Drajkó has been 
general manager since September 2007.  
graphisoft: Prior to joining Microsoft, he 
was director of international sales for the 
Hungarian software company, overseeing 
all global commercial activities. 
axelero: In 2000, László returned to 
Buda pest as the CEO of Axelero Internet 
(T-Online Hungary) and become member 
of the Hungarian Telecom Group 
manage ment committee. Under his 
three years of leadership, Axelero rolled 
out broadband Internet services, ADSL 
and cable and the company reached the 
leading position in the market.   
Compaq Computers: Joined in 1996, 
initially to run the Hungarian subsidiary 
before moving to Munich as general 
manager of the Compaq Market 
Development Group of CEE. 
novell: He started his career in 1992, 
at Novell Germany to manage partner 
sales within Central & Eastern Europe 
and a few years later set up Novell’s 
Hungarian subsidiary. 

education: Holds a MSc in Computer 
Science from the Budapest University 
of Technology, and had post-graduate 
studies in the European TEMPUS program 
at Delft, University of Technology, Design, 
Planning and Management dept.

lászló drajKó 

szter Szabó, in what turned out 
to be a common theme among 
all the candidates, made much of 
the support she received from her 
family, and not just the immedi-

ate members, but grandparents and aunts too. 
She was also, she said, “the first woman to make 
a professional career in a family of intellectuals 
going back generations”. She was recently one of 
the five finalists for AmCham Hungary’s inau-
gural Women of Excellence award, which hon-
ored those who successfully balance their work, 
home and personal interests (she does much 
charity work). Vote for her, she said, and you 
would get “a businesswoman with a heart.”
Asked what qualified her to stand for the 
board, she said, “I have an extensive network 

E
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árk Hetényi began his 
address by outlining what 
he thought would make the 
ideal candidate for board 
member: a native born Hun-

garian, familiar with the language and culture 
and able to cook gulyás. That person should 
then be moved to the uS, to become familiar 
with the American way, have a thorough edu-
cational grounding in both countries, return-
ing to Hungary to work and get experience 
on AmCham committees. Coincidently, that 
also happens to be Hetényi’s life story. He also 
listed six reasons why he should be voted for. 
They were, as might have been expected, a 
blend of experience and youthful drive, but 

the sixth reason was out of the ordinary. “I 
have the best looking fan club,” he said, as a 
picture of his smiling baby daughter, Laura, 
appeared on the giant screen. “I’m sure she 
won me more votes than anything I might 
have said,” he joked afterward. 

“As an AmCham Board Member, I would 
like to continue my work done to date to 
make Hungary more competitive. I would 
like to continue to strengthen the commit-
tee work within AmCham, help expand the 
pool of companies who participate in build-
ing recommendations and continue to effec-
tively deliver AmCham’s messages to the 
decision makers.”

M

regional senior Finance director 
Flextronics international
work address:  1183 Budapest, 
Hangár utca 5-37 
Phone: +36 30 677 5029
Fax: +36 1 297 0158 
e-mail: mark.hetenyi@hu.flextronics.com

Flextronics international: Regional 
senior finance director responsible 
for Hungary, Romania, Ukraine, 
Czech Republic and also parts of 
the Netherlands.  The role exposes 
him to many countries and their 
practices, laws and customs, and he 
is responsible for ensuring that the 
competitive landscape of the countries 
where Flextronics International 
operates translates into profitable 
and well risk-managed operations. 
His position also entails governmental 
relations and compliance work in the 
countries for which he is responsible. 
PricewaterhouseCoopers: Hetényi 
worked for PwC both in Hungary and in 
Silicon Valley, taking leading positions 
on the audit, transaction services and 
other engagements for both offices’ 
largest clients. 

education: Bachelor’s degree 
in Business Administration from 
Georgetown University and a Masters 
of Computer Engineering from Santa 
Clara University.  A registered Certified 
Public Accountant in California, 
he has just successfully completed 
his Certified Financial Analyst 
examinations. 

MárK hetényi

throughout CEE, and the capability to engage 
key opinion leaders as well as the media to help 
shape and lead public opinion. It is my strong 
belief that collaboration among government, 
the NGO and the business sectors is the most 
effective way to achieve the best results.”

ge Corporate Communications & 
Public affairs leader, Central and 
eastern europe 
work address:  1138 Budapest, Duna 
Tower, Népfürdő utca 22. B-C. ép. III. em.  
Phone: +36 1 237-6811
Fax: +36 1 237-6801  
e-mail: eszter.szabo@ge.com

eszter szaBó

ge: Leads strategic commu ni cations and 
public affairs in 21 countries, responsible for 
government and other stakeholder engage-
ment, promoting GE’s brand and supporting 
business growth. She also oversees the com-
pany’s corporate citizenship investments in 
the emerging markets of the Central and 
Eastern European & Turkey region.  
Previously she worked as GE’s Corporate 
Communications Leader in Hungary, and 
External Affairs Manager for GE Lighting 
Europe, Middle East, Africa and India. She 
was the Chair of the Women’s Network 
of GE Hungary for six years, a voluntary 
organization fostering the advancement 
of talented female leaders. Since 2007 

Eszter has chaired the East-Central 
European Women’s Network organization. 
hungarian Ministry of the interior: 
Szabó served as the Head of the Com-
mu nications and PR Department for 
five years and was PR advisor to the 
Hungarian Prime Minister. 

Other: Sits on the board of trustees of 
the Hungarian National Committee 
Association for UNIFEM.  

education: She was awarded a BA in 
hotel management and two MAs in 
PR and economics at the Economics 
University of Budapest.
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LAKiCS géPgyárTó has completed a HuF 2 billion plant in Kapos-
vár that will make engines and generators as well as steel structures 
for wind farms, hydroelectric dams and nuclear power plants.

KELET-EuróPAi BiOEnErgETiKAi KFT inaugurated a HuF 200-mil-
lion pellet plant in Tüzsér.

KOrEAn ELECTrOniCS maker Samsung has started construction of a 
plastic granulate plant in the Hungarian city of Tatabánya that will 
employ almost 100 people.

PAnnErgy gEOTHErMAL POWEr, a unit of Hungarian geothermal 
company pannErgy, purchased a 100% stake in the Berekfürdő 
Energy production and Service, which generates electricity from 
methane gas extracted from thermal water.

uS BAggAgE MAKEr SAMSOniTE will expand production and hire 
new staff at its Hungarian plant in Szekszárd. Samsonite Hun-
gária will spend HuF 500-550 million on a new 4,000 sqm man-
ufacturing and assembly plant and another HuF 700 million on 
machinery.

DAniSH PuMP MAKEr grunDFOS is investing HuF 3 billion this year 

to expand production at its Hungarian plants in Tatabánya and 
Székesfehérvár.

HungAry’S TiSzA ELEKTrOMETáL laid the cornerstone of a HuF 6 bil-
lion wind turbine generator plant in Tiszaújváros.

THE SHArES OF BuDAPEST STOCK Exchange-listed HybridBox were 
floated in the open market section of the Frankfurt and Stuttgart 
stock exchanges.

gErMAn EnginEEring COMPAny Robert Bosch will invest HuF 
9 billion by 2012 at its Budapest development center.

THE EurOPEAn uniOn HAS BOugHT Hungarian property devel-
oper WING’s office building in Budapest’s Millenáris park for  
€8.8 million.

EnErgy DrinK COMPAny HELL EnErgy is investing HuF 3.5 billion 
to build a new bottling plant in northeast Hungary and expand 
production.

BESTiLLO PáLinKAHáz, distillers of pálinka, Hungary’s eau de vie, 
will open a HuF 90 million visitor center in Boldogkőváralja.

Business NEWS
round-up it isn’t necessarily all doom 

and gloom out there…
COmPIlED By GErGő rÁCz frOm HunGAry Am’s nEws sErVICE
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THE COnSTruCTiOn WOrK AT Mercedes-Benz’s Hungarian plant 
in Kecskemét is going according to schedule, meaning it will be 
able to begin production in May 2011. The auto manufacturer will 
invest €800 million in the plant by 2012.

SyriAn-OWnED BiOTECH inaugurated an almost 2,000 sqm medical 
implants plant in Diósd.

COSMETiCS AnD HOuSEHOLD products chain Drogerie Markt has com-
pleted a HuF 5 billion logistics base on the outskirts of Budapest.

HungAriAn-OWnED LiFE insurance company CIG pannónia élet-
biztosító acquired a 60% stake in pannónia pI-ETA, its partner in 
the funeral insurance business. 

gErMAn HOuSEHOLD PrODuCTS giant Henkel laid the cornerstone 
of a €14.7 million glue plant in Tatabánya. Eighty workplaces will 
be created at the plant from 2012. 

rAiFFEiSEn EVOLuTiOn has filed plans to build an 80,000 sqm office 
complex in Budapest’s district 14 starting in 2011. Dubbed the 
Kerepesi Business park, the complex will include five buildings, 
one of which will house a 160-room hotel. 

uniCrEDiT, iTALy’S TOP retail bank, plans to open 120 new branches 
in Hungary in the next five years as part of a large-scale push to 
bolster its role in Central and Eastern Europe, adding a total of 900 
new branches in the region. 

PrOPErTy DEVELOPEr TrigrAniT is set to mount a €180 million 
investment in poznan, poland to build a commercial and trans-

portation complex in cooperation with the polish public rail-
ways pKp. 

FgSz FöLDgázSzáLLíTó, the gas delivery unit of Hungary’s MOL, 
plans to spend HuF 250 billion on infrastructure developments 
over ten years. 

CAnADA’S TiPPin COrPOrATiOn has been awarded a permit for the 
€130 million renovation of the Budapest Stock Exchange palace, 
the former home of state television broadcaster Magyar Televízió. 

HungAriAn COrrugATED BOx maker Rondo Hullámkartongyártó 
has completed a capacity expansion at its base in Budapest at a cost 
of almost HuF 2 billion. Rondo paid for the investment without 
taking out loans or applying for grant money. 

PrOPErTy DEVELOPEr Eger Holding Típus System Grund Center 
Hevesi építő Kft has begun preparations for a HuF 30 billion busi-
ness park on the outskirts of the city of Nyíregyháza. 

A uniquE HigH-TECH inSTiTuTiOn was handed over in Újpest on an 
11,000 sqm area. El-Tech will develop, produce and test electronic 
devices such as satellite parts, airplane board instruments, robot 
planes and special instruments sensing the nano-range. 

HungAriAn POuLTry COMPAny Gallus inaugurated a HuF 342 
million hatchery at its base in Devecser. The hatchery can turn out 
42 million chicks a year, making it the biggest in Hungary. 

HungAriAn DOCuMEnT STOrAgE company Dokutár Iratmegörző és 
Szolgáltató has completed a HuF 91 million storage facility near pécs.

a huf 2.36 bIllIon state-of-the-

art Center for the PlannInG, 

ProDuCtIon anD testInG of 

eleCtronICs has oPeneD In 

the north of buDaPest. the 

eleCtronICs teChnoloGy test 

Center (el-teCh Center) Is a joInt 

ProjeCt of satellIte teChnoloGy 

ComPany bhe bonn hunGary, 

seCurIty systems maker CarInex, 

teChnoorG lInDa, whICh makes Ion 

beam teChnoloGy for eleCtron 

mICrosCoPy, anD buDaorsI IsC, 

whICh has exPerIenCe settInG uP 

InCubators. 
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Trained economist 
and freelance 

journalist Gabriella 
lovas reads the 

runes for the 
macroeconomic 
picture in 2011.

2011: growt h and risks
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he Hungarian eco-
nomy is likely to con-
tinue to recover from 
recession; how  ever, 
risk premiums are 

increasing due to an uncertain busi-
ness environment. While growth 
projections for 2011 vary between 
2.5%-3.1%, it is not expected that 
the the 3% inflation target of the 
National Bank of Hungary (MNB) 
will be hit in the coming year.

While Hungarian economic 
growth continues to be driven 
by strong external demand, 
domestic demand may also 
begin to pick up somewhat in 
2011. Household consumption 
is expected to increase, due to 
the reduction in the personal 
income tax rate and improving 
employment rates. According to 
OTp analysts, lower tax rates will 
probably result in an average 5% 
growth in households’ dispos-
able income, which may induce 
an approximately 2% increase 
in domestic demand. OTp fore-
sees a close to 3% GDp growth 
in 2011, while the MNB lifted 
its GDp projection to 3.1% in 
November.

On the downside, the recently 
introduced crisis taxes in the tele-

communication, energy, retail 
and bank sectors are expected to 
hamper investment activity due 
to the heightened uncertainty in 
the economic environment. The 
new tax measures do not support 
growth, research institute GKI 
pointed out. Reducing the corpo-
rate tax rate is attractive to foreign 
capital; however, it will be more 
than offset by the perceived weak-
ening of legal security, GKI noted. 

Inflation around 4% in 2011
The MNB significantly in creased 
its 2011 inflation projection 
from 3.5% in August to 4.1% in 
November. GKI is slightly more 
optimistic with a 3.8% forecast. 

Inflation is expected to rise in 
the short-term and remain above 
the 3% target for a sustained 
period, due to significant cost-
push shocks hitting the economy, 
according to the MNB. As a result, 
its Monetary Council raised the 
central bank base rate, which had 
been unchanged from April 2010, 
by 25 basis points from 5.25% to 
5.50% in November. The Council 
warned that it might be necessary 
to increase the base rate further 
in the coming months in order 
to meet the inflation target. As a 
comparison, the inflation target is 

currently 2% in the Czech Repub-
lic, and 2.5% in poland. 

The cost-push shocks include an 
increase in raw food prices, which 
will affect processed food prices, 
as well as an increase in domestic 
demand. Sectors hit by the crisis 
taxes will inevitably pass on at least 
some of the extra burden to cus-
tomers, which will result in an addi-
tional inflationary pressure. The 
GKI adds that energy and public 
utility prices, which were kept under 
control prior to the October local 
government elections, will also rise. 

Increasing risks
In the view of MNB governor 
András Simor (a man, it must be 
noted, with whom the ruling party 
do not see eye-to-eye on many 
issues), the government intro-
duces new measures every day, 
and as many of them are unprec-
edented either in Hungary or 
abroad, it is hard to tell what their 
potential impact on growth and 
inflation might be. The main risks 
lie in the uncertainty and unpre-
dictability of the business environ-
ment, he stressed. 

The main country specific risks in 
Hungary are those related to fis-
cal sustainability, the elimination 

of the Fiscal Council and the pri-
vate pension funds and the mod-
ification of the Central Bank Act, 
according to Simor, who was 
a guest speaker at AmCham’s 
December business forum. Rev-
enues from crisis taxes and the 
acquisition of the assets of private 
pension funds will ensure that the 
general government deficit will 
be below 3% of GDp, but because 
they are one-off revenues, fiscal 
sustainability is not ensured. 

What some see as the government’s 
confrontational style is also giving 
cause for concern. When the Con-
stitutional Court annulled a law to 
introduce a 98% tax on severance 
payments of more than HuF 2 mil-
lion, its powers were immediately 
restricted on budget-related laws. 
After the Fiscal Council expressed 
some criticism on the 2011 budget 
bill, funding allocated in the 2011 
budget for its operations were cut 
to practically zero. 

OTp analysts, however, have 
underlined more positive devel-
opments, citing the government’s 
promise to initiate structural 
changes in the health care and 
education systems, as well as in 
bureaucracy and transportation 
at the beginning of this year.

2011: growt h and risks
Analysis

 That was the year: 2010 overview
In 2010, Hungary’s GDP growth accelerated at an expected 1%, compared to a 
6.3% drop in the previous year. Exports remained the engine of growth, espe-
cially those to Germany. Domestic demand was still contracting at the begin-
ning of the year, while investments were boosted by a few big projects in the 
automotive industry. Inflation was at close to 5%, up from 4.2% a year before. 
Unemployment remained high, at around 11%.

As the year drew on, the business environment in Hungary became much 
more unpredictable, which in turn resulted in a lack of confidence in the 
markets. The government’s main priority was to tackle the budget gap, 
however, the measures introduced to meet the targets raised several issues, 
as temporary budget revenues were used to cover permanent tax cuts 
preserving, for the time being at least, a bad budget structure.

THE HUNGARIAN ECONOMY  
IN 2010-2011 2010 FORECAST 2011 FORECAST

gdP growth (%) 101 102.5

Industrial output (%) 109 107

Investments (%) 97 104

trade balance (eur billion) 5.3 5

Budget deficit without  
municipalities (HuF billion) 890 620

CPI 104.8 103.8

unemployment rate 11.3 11

T
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Stock’s given  
neutral outlook

Mol
The main issues facing MOL now are the 
new gas price regulations, the payment 
obligations on loans to repurchase trea-
sury shares, plans to acquire Surgut’s 21.2% 
MOL-stake as well as the situation of INA’s 
loss-making gas business, Equilor analyst 
Ákos Kuti tells Voice. 

According to the latest version of the gas 
price regulation, the government will now 
set the domestic natural gas price, which 
was linked to the Russian import price. 
This could have a negative effect of around 
HuF 5-7 billion per year, according to 
Kuti. This would be a minor figure for 
MOL, but together with the impact of the 
extension of Robin Hood and energy sec-
tor taxes, it could seriously hurt the stock’s 
attractiveness.

The approximately HuF 84 billion trans-
action costs of a voluntary buyout offer for 
the remaining shares of INA, which was 
initiated in December, will not weigh on 
MOL’s financial health, Kuti predicts. If all 
the shares were offered to MOL, its stake in 
INA would increase to 56.1% from the cur-
rent 47.2%.

otP
There are serious risks regarding the oper-
ation of OTp Bank, Kuti said. “This does 
not mean that the stock price will hit HuF 
1,200, however, I can very well imagine it at 
around HuF 3,500,” he warned.

The OTp group’s performance primarily 
depends on the positive or negative con-
tribution of its foreign subsidiaries, Kuti 
pointed out. In Hungary, the main risks 
include the impact of the recently intro-
duced bank levy, the deterioration of the 
bank’s loan portfolio, exchange rate risks 
from foreign currency denominated loans 
and the ban on foreclosures. 

MAgyAr telekoM
Magyar Telekom expects revenues to fall by 
6%, while EBIDTA, excluding the impact of 
the new extraordinary telecom tax, will drop 
by 7% in 2010. The market is waiting for the 
management’s statement about its plans to 
handle the new extraordinary telecom tax 
and how would it impact its dividend policy. 

“As the new tax means an additional HuF 
26/share burden and prospects for substan-
tial further free cash flow improvement in 
2011 still remain unclear, we think that it 
would be prudent for Magyar Telekom to 
cut its dividend, even if the news about 
such a cut may be perceived negatively,” 
ING analyst Tamás pletser said.

Despite the company’s improving perfor-
mance through 2010, it may be too early 
to say that this represents a beginning of a 
recovery of the underlying business trends, 
according to pletser. The main question is 
whether the new tax will be used as a justi-
fication for more aggressive cost restructur-
ing and CApEx reduction than previously 
anticipated, he notes. 

rICHter
Richter CEO Erik Bogsch foresees a 5-7% 
sales growth in Hungary, and a 25-30% 
increase in Russia. Sales in western Euro-
pean markets are expected to remain flat, 
while there will be a 25% decrease in the 
uS. The acquisition of the oral contracep-
tive portfolio of German peer Grünenthal 
will boost Richter’s revenue and profit from 
2011, Bogsch said earlier. Global sales of 
the Grünenthal portfolio, with the excep-
tion of Latin America, where it will retain 
sales and marketing rights for the products, 
amounted to €72 million in 2009.

Although a new crisis tax might be lev-
ied on the pharmaceutical sector due to a 
proposal to change the write-off rules of 
pharma firms’ R&D costs, the main risks 
lie in the success or otherwise of the com-
pany’s research projects, says Kuti. There 
could be problems even at the last develop-
ment phase, and a potential failure could 
result in losses of several billion forints for 
Richter. 

Analysts maintain a neutral stance regarding the 
“big four” Hungarian blue chips and encourage 
investors to take a glance at foreign stocks instead.by GaBriella lovas

The Budapest Stock Exchange did not 
perform outstandingly in 2010, but this 
was primarily due to the aftermath of the 
global crisis. The star performer in 2010 
was Richter with the stock price climbing 
back to a four-year high in October. 
The company managed to expand its 
portfolio with two major acquisitions, 
Grünenthal and Swiss-based private drug 
company PregLem. In addition, there are 
several product development projects 
underway. Richter is expected to close  
the year with strong results. 

BOurse review

CAPITAL MARKETS

VOICE
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DONATE 1% OF YOUR PERSONAL INCOME TAX AND MAKE SOMEONE'S DAY A LITTLE BRIGHTER!

Did you know that six out of ten taxpayers do not take advantage of the opportunity
to support civil organisations with 1% of their personal income tax?

Don’t delay! The deadline for donating 1% of your Personal Income Tax is close!

Name of the beneficiary:
Amerikai Kereskedelmi Kamara Alapítvány

TAX NUMBER: 18106400-1-41

In order to fulfil our mission please inform your colleagues and clients about the importance of this valuable opportunity!

How the AmCham Foundation will distribute your donation?

• The foundation supports healthcare, social and educational programs of organizations in Hungary helping children in need.

• Supported programs are selected through a national or county-level open tender.

• A detailed and full monitoring system is applied.

For more information about the AmCham Foundation, please visit www.amcham.hu/foundation
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The mark of  success

t’s actually very hard to score a 
presidency,” says Danger. “As 
an organization we debated the 
issue very seriously a few years 
ago. I am not sure that scorecards 

are effective in the long-term; from a lobbying 
point of view, a negative report would be 
dangerous for any future relationship.”

So Hungary will not be getting a piece of 
paper that says anything between A+ and 
D-, but that doesn’t mean business doesn’t 
know what it wants.

“What we would think of as successful 
would be a presidency that doesn’t try to 
focus on too many things. Naming no 
names, a few years ago we were visited 
by the Eu ambassador of a country that 
was to take on the presidency. He proudly 
presented us with a huge long list of 
priorities, and there was no realistic way 
most of those were going to get done.”

Not doing too much doesn’t exactly sound 
like a particularly lofty ambition, but 
Danger has some staggering statistics that 

make it all too clear why it is important. “It 
is generally the case that a presidency will 
spend 85% of its time dealing with matters 
that weren’t finished under the previous 
presidency, 10% of its time on crisis 
manage ment, and just 5% on new matters.”

It makes the relatively recent idea of three 
successive member states working to a 
previously agreed 18 month program all the 
more sensible. “A successful presidency will 
work with its trio predecessor and not try 
to reinvent the wheel,” says Danger. “It will 
do some good for the Eu, raising its profile 
on the global stage, rather than using the 

presidency for internal domestic issues.” 
A concentration on European-wide growth 
and job creation, coupled with realistic and 
credible priorities are the benchmark. 
Countries are given a degree of latitude 
when it comes to judging their efficacy. 
Everyone understands, for example, that 
member states are victims of the timing 
of history. France, for example, held the 
presidency in the second half of 2008, a 
period which also saw the referendum 
rejection of the Lisbon Treaty by the 
Irish, the Russo-Georgian conflict in 
the Caucasus, and the bankruptcy of 
investment company Lehman Brothers. 

The Hungarian 
government will have 
its own ideas about how 
it measures whether its 
Presidency of the Council 
of the European union 
was a success. But of at 
least equal importance 
is how others judge 
it. susan Danger, the 
managing Director of the 
American Chamber of 
Commerce to the Eu and 
an experienced lobbyist, 
told us what to look for.
by roBin marshall

“I
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The mark of  success
It is recognized that holding the 
presidency for the first time, as Hungary 
now is and poland will from July 1 2011, 
throws up unprecedented challenges, and 
also that countries holding the presidency 
in the second half of the year generally 
have a shorter time frame within which 
to work, as July and August are holiday 
months across much of the Continent.

But there are still specifics that AmCham 
Eu wants to see the Hungarian presidency 
address. Not least is progress on the 
battle to introduce a one-stop Eu-wide 
patent. The cost of filing and protecting 
patents in Europe is substantially higher 
than in the uS or Japan, for example, and 
businesses complain about inconsistent 
decisions handed down by European 
courts. Although the idea has been 
around for a lot longer, concrete plans for 
a Community patent were first produced 
in 2003. progress since then has been 
held back by repeated technical and legal 
difficulties among the 27 Eu members, 
especially on whether a patent should be 
translated into all 23 official languages or 
just two or three. 

“The Eu patent has become quite political; 
Hungary has given us the impression that 
it will try to bring the process to an end – 

to do so would be a huge tick in the box for 
it,” Danger explains. Other areas to watch, 
she says, are harmonization of consmuer 
rights, which would help to complete the 
single market, a pharmaceutical package 
to help fight against counterfeit drugs 
and protect intellectual property rights, 
and agreement on a number of free trade 
agreements, especially important with 
the Doha round of the WTO talks stalled. 
None of these are new issues, and Hungary 
was expected to inherit something like 
100 unclosed dossiers from Belgium, its 
immediate trio predecessor.

“We are confident that Hungary is 
determined that its presidency will be 
a success, and that it is committed to 
delivering a program to do that. AmCham 
Eu can see no reason why it should not 
be successful. It certainly has some good 
leaders in place, people like State Secretary 
for Eu Affairs Enikő Győri and Foreign 
Minister János Martonyi. To have leadership 
of that quality involved bodes well.”

susan danger
Susan Danger is managing director of AmCham EU, 
which speaks for American companies committed to 
Europe on trade, investment and competitiveness is-
sues. It also currently hosts the secretariat of AmChams 
in Europe (European Council of American Chambers of 
Commerce), of which Danger is Vice Chair.

She joined what was then the EU Committee of 
AmCham Belgium in 1995 as communications 
manager. Based at the secretariat office in Brussels, 
she was responsible for enhancing the reputation 
and effectiveness of the organization through in-
ternal and external communications activities. She 
was also responsible for professional development 
and major events.

Danger was promoted to Managing Director in 
August 2002, since when she has been responsible 
for the strategic direction and smooth-running of 
all AmCham EU’s activities and operations. In 2003 
she oversaw the re-branding to AmCham EU and 
the separation from AmCham Belgium.
A University of Bath (UK) graduate in European 
Studies and Modern Languages (French and Ger-
man), her career developed in London in market-
ing and communications within the tour operation 
industry, where prior to coming to Brussels she 
worked for Thomson Tour Operations. Previously, 
she has worked in the UK, Germany, Austria, and 
Spain. A UK citizen, Danger resides in Brussels with 
her husband and three children.

Slovenia
presidency holders January-July 2008

do you think slovenia’s Presidency  
was a success, and if so why?
In the first half of 2008, Slovenia became the 
first “new’’ member state to hold the presidency. 
We managed to promote our country in the 
international community and to implement some 
important national priorities in the framework 
of the EU. The reactions of the international 
community and the press were very positive. 
More than 8,000 events were held: 283 in 
Slovenia, 3,285 in Brussels and 4,242 elsewhere 
in the world. In total, Slovenia spent €62,374,158 
on the Presidency. The Slovenian Presidency 
website www.eu2008.si was visited by 765,000 
visitors, who over a period of six months visited 
3,765,000 pages. Slovenia also contributed lasting 
commemorations of its presidency: at the EU 
Council headquarters in Brussels we installed a 
replica of Plečnik’s long-case clock, and in front 
of the institution we erected a monolith, made of 
dark Pohorje Tonalite, bearing a quotation from 
the Slovenian national anthem “May all peoples 
thrive and prosper” in all 23 official languages of 
the European Union.
what advice would you give hungary in order for 
its presidency to be successful?
We believe that the most important part of a 
successful presidency is a good preparation 
process. We would also like to stress the 
importance of teamwork and good coordination 
as well as lobbying and relations with NGOs. 

dubravka Šekoranja
Minister Plenipotentiary
Embassy of the Republic of Slovenia in Budapest

Czech Republic
presidency holders January-June 2009

do you think the Czech Presidency  
was a success, and if so why?
Despite the not very favourable economic and 
political situation, the Czech Presidency in 2009 
was successful and achieved many tangible 
outcomes in its three priority fields: economy, 
energy and external relations. Thanks to close 
cooperation with member states and EU 
institutions more than 60 legislative measures 
were successfully finalized; political (Gaza) and 
energy crisis from the beginning of the year were 
solved; protectionist economic measures within 
the EU were rejected; important supportive 
measures aiming at the recovery of European 
economy were introduced; steps aiming at 
stronger energy security through diversification of 
energy sources and routes were taken; agreement 
on an EU contribution towards combating climatic 
change was specified; partnership between the 
EU and its Eastern neighbors was launched and 
there was also progress on the path towards 
institutional reform of the EU.
what advice would you give hungary in order for 
its presidency to be successful?
Before the Czech Presidency, Alexandr Vondra, 
Czech Deputy Prime Minister for European Affairs 
from 2007 to 2009, gave the following advice to 
his colleagues: “Be prepared for hard work, long 
hours and unexpected tasks. Remain humble and 
flexible and expect no big rewards for your efforts.” 

Jan Blažek
III. Secretary
Embassy of the Czech Republic in Budapest
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Hungary,  
Inc

he task facing Gergely 
Böszörményi Nagy and 
his colleagues is daunting; 
develop a single, unifying 
brand for Hungary, channel all 

government communications to reflect it, 
and as part of the process, help Hungarians 
rediscover their love for Europe.

Böszörményi Nagy rejoices in the 
very long title of Deputy Head of the 
Department for Strategic Communication 
at the State Secretariat for Government 
Communications. Fortunately, the idea 
around which all Hungarian branding 
communication will coalesce is somewhat 
shorter: potential.

Having established an umbrella brand 
word, the next step was to break it down. 
“We decided on separate focus areas: 

Creative potential; Green potential; 
Healing potential; and Market potential,” 
explains Böszörményi Nagy.

The concentration on focus areas is interesting. 
The deputy head’s background is as a marke-
ting professional, not a politician. Targeted 
messaging, he says, is vital. “I don’t believe in 
general branding for a country like those CNN 
spots. They are all very colorful, very similar, 
not very credible, and they all look alike; you 
could be talking about Malaysia or Croatia. 
You have to look very seriously about where to 
buy media and advertising spots.”

Instead, the idea is to focus on niche areas, 
smart branding, if you like, rather than 
blanket generalizations. Thus marketing 
for the Healing potential will target people 
interested in health tourism, for example. 
Communications around Market potential 
will address the business world; intellectuals 
will, in part, be the focus for Creative potential.

The drive has come too late for the Eu 
presidency – a fully thought through 
strategy is expected to be in place by this fall, 
to take effect from the beginning of 2012. 
But that doesn’t mean the principals can’t be 
applied; targeted communication, building 
on Hungary’s heritage and potential, and 
emphasizing what Böszörményi Nagy calls 
“European Hungarian values.”

There is one caveat, however. Hungary 
cannot be seen to be using the presidency 
for its own means. “The Eu presidency 
is not for country branding. The most 
important thing is for Hungary to be useful 
for the Eu. If everything works well at the 
operational and logistical level, then we will 
have been useful.”

One thing that will be emphasized, though, 
is culture, especially where it ties in with the 
political priorities of the presidency. Such 
synchronization will become a feature of 
the future country branding. (See separate 
box for details of some of the planned events.) 
It is also hoped that Hungarians themselves 
will come to view Europe differently. “We 
have this strange situation where the Eu 
as an institution is popular in Hungary, 
but our membership of it is not. We should 
rebalance that. We will highlight that our 
membership of the union represents an 
opportunity, not a boundary or a danger.”

Work on establishing the umbrella idea 
and the focus areas for the country 
branding were undertaken over the 
summer of 2010. That was the easy part. 
Drawing up the strategy to make it work is 
where the hard graft comes in.
“Branding a country is much harder than 
the classical marketing model because 
there are so many stakeholders involved.” 

Branding should be as 
important for a country as 
it is for a product, though 
many overlook it. now 
Hungary is finally taking 
its own brand seriously.
by roBin marshall
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Hungary,  
Inc

Refreshingly, the government decided 
to build on, rather than ignore, the work 
of the previous administration, which 
had established a country branding 
council back in 2008. Equally refreshing, 
politicians were removed from it, and 
replaced with professionals, so that 
its membership of 20 includes major 
figures from the creative sector, as well 
as representatives of economic, artistic, 
educational and civil organizations. “It is 
probably one of the most representative 
boards in the country,” reckons 
Böszörményi Nagy.

A working group that includes 
representatives from the foreign affairs, 
national economy, and national resources 
ministries, along with the Hungarian 
National Tourist Office, Agricultural 
Marketing Center, ITD Hungary, and the 
Balassi Institution supports the council.

The working group prepared the draft strategy. 
That was delivered in December to the council 
so it can review, question, test and challenge it. 
The final strategy should be ready by the fall of 
this year for implementation from 2012. And it 
could, potentially reach almost anywhere.

“There are 14 different stamps for 
Hungarian made products in the FMCG 
sector. How much easier will it be for 
everyone if there was just one?” But 
Böszörményi Nagy doesn’t expect this 
to happen overnight, one reason why 
his department aren’t pressing to get the 
strategy out sooner. “We are realistic, and 
we don’t want to repeat the mistakes of 
the last 20 years. This is not a campaign 
for six months only. One real major 
boundary we are facing is how to socialize 
different institutions to think of branding 
as a common goal.”

Key cultural events
the cultural context of the hungarian presi-
dency will take in some 100 events across 
europe. where possible, they will tie in with 
policy priorities. take inclusion, for example: a 
hungarian-organized exhibition in Madrid will 
compare the life of roma in the two countries. 

the danube strategy is another example of a 
policy priority with cultural potential. “all the 
countries through which the danube flows 
have very much in common in cultural herit-
age, from germany to serbia,” says Böszörmé-
nyi nagy. thus student from Budapest, zagreb, 
graz, vienna and ljubljana who make up the 
Central european youth symphony Orchestra 

will play a series of concerts in danube-side cit-
ies to complement the danube Cultural Cluster 
and Cities on the river programs. 

next year is the european year of volunteer-
ing; so expect plenty of activity to tie in with 
that. it is also the 200th anniversary of the 
birth of Franz liszt. says Böszörményi nagy, 
“liszt is well known; it is less well known that 
he was a hungarian. we should communi-
cate that we have a world star in classical 
music who is still relevant today.” Concerts in 
Madrid, before the spanish royal Family, in 
london’s royal Festival hall, the stephans-
dom in vienna and in Brussels, Paris and 

rome will stand alongside a performance for 
Pope Benedict Xvi in the vatican on the anni-
versary of the day saint elizabeth of hungary 
was canonized on May 27 1235.

renewed and closer ties with long-time part-
ner and ally Poland is another priority for the 
government and, with just a touch of seren-
dipity, Poland follows hungary in holding the 
presidency. that has given the chance for a 
series of Polish-hungarian opera concerts, as 
well as a cultural closing ceremony in Poznan, 
featuring hungarian PM viktor Orbán and 
his Polish counterpart donald tusk, for the 
ceremonial handing over of “europe’s keys”.
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Presidency 
primer
unless you have been living in one of Budapest’s cellar-bars for some 
considerable time, you can’t have failed to notice that Hungary assumed  
the rotating presidency of the Council of the European union on January 1.  
But what exactly is the Council? by roBin marshall

american chamber of commerce in hungaryVOICE
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21Eu Presidency 

wHAt’s In A nAMe?
The role is often shortened in the media 
to the more convenient presidency of the 
Eu, but that lack of clarity can also be a 
hindrance, and the Council of the European 
union is frequently confused with the 
European Council, the Council of Europe, 
the European Commission and even the 
European parliament. So, who does what?

The Council of the European union (also 
referred to as the Council of Ministers 
or simply the Council) is the Eu’s main 
decision-making body. Government 
ministers of the 27 member states attend 
its meetings. The Council’s headquarters 
are in Brussels, but some of its meetings 
are held in Luxembourg. Sessions of 
the Council are convened by whichever 
member state holds the rotating six-month 
presidency, and it also sets the agenda.

The European Commission is the executive 
branch of the union. The current president 
of the European Commission is José Manuel 
Barroso, who first took office in October 
2004, and was re-elected for a further five 
years in 2009 by members of the European 
Council and European parliament. Once 
elected, the president is responsible to 
parliament. He or she allocates portfolios 
to members of the Commission and 
determines the policy agenda and legislative 
proposals (the Commission is the only body 
that can propose Eu laws). The president 

also represents the Eu abroad, alongside 
the president of the European Council and 
the High Representative of the union for 
Foreign Affairs and Security policy (the 
High Representative). 

According to the organization itself, the 
European Council, one of the seven 
formal Eu institutions, “defines the 
general political direction and priorities 
of the union.” Since December 1, 2009, 
the president of the European Council has 
been Herman Van Rompuy. The European 
Council consists of the heads of state or 
government of the member states, together 
with its president, the president of the 
Commission and the High Representative. 
It meets twice every six months in 
summits, at which the final texts of Eu 
treaties are drawn up and signed.

The Council of Europe is not at an Eu 
institution at all, but an independent body 
based in Strasbourg (France) with 47 
members countries, mainly concerned with 
the promotion and protection of human 
rights, democracy and the rule of law. 
According to its own website (www.coe.
int) it “seeks to develop throughout Europe 
common and democratic principles based 
on the European Convention on Human 
Rights and other reference texts on the 
protection of individuals.” Since October 1, 
2009, the Secretary General of the Council 
of Europe has been Thorbjørn Jagland.

The European Parliament is the only directly 
elected body of the European union. Based in 
Brussels and Strasbourg, the 736 Members of 
the European parliament (MEps) are elected 
every five years by voters right across the 
27 member states of the Eu. Since election 
to the office on July 14, 2009, the president 
of the European parliament has been Jerzy 
Buzek. In many policy areas, decisions on 
new European laws are made jointly by the 
parliament and the Council of Ministers. The 
parliament plays an active role in drafting 
legislation (proposed by the Commission), 
and also has joint power with the Council over 
the annual budget of the European union.

tHree Into one
Hungary has known it would take over the 
six-month presidency at least since January 
1, 2007, when the Council amended the 

President oF the  
euroPeAn CoMMission  
– josé manuel barroso

seCretAry generAl oF the 
CounCil oF euroPe  
– thorbjørn jaGlanD

President oF the euroPeAn 
CounCil – herman Van romPuy

President oF the euroPeAn 
PArliAMent – jerzy buzek
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schedule to allow for the arrival of two new 
member states, Romania and Bulgaria. At 
around the same time, discussion began on 
the idea of creating an 18-month common 
presidency. previously, each member state 
had largely followed its own agenda for its 
six-month period in charge. Now, a trio 
of states would be asked to create greater 
continuity by formulating common policy 
areas across the life-time of their shared 
presidency. In 2009, the idea was formalized 
with the signing of the Treaty of Lisbon, 
and Spain, Belgium and Hungary became 
the first triumvirate. The three countries 
also adopted a common logo to symbolize 
the connectivity of their time in power. The 
artwork was the winning entry from an 
international competition featuring design 
students from Spain, Belgium and Hungary, 
and is the work of a young Belgian student.
According to the Belgium Eu presidency 
website, “The dynamism of these three 
countries is symbolized by the fine cursive 
letters ‘eu’ of the logo. They appear to be 
handwritten in order to invite all citizens 
to take ownership of the European project. 
Each version of the logo assumes the colors 
of the country’s flag, but the addition of 
the word “trio” as an exponent denotes the 
solidarity between the three countries.”
The next trio will start with poland, which 
takes over from Hungary on July 2011, 
followed by Denmark and Cyprus.

CoMMon ProgrAM
On November 27, 2009, the common 
program of the trio was presented to the 
Council of the European Council in Brussels. 
According to the Belgium presidency website, 
these are the main objectives that have run 
through all three presidencies:
 
•  review the Lisbon Strategy so that 

the Eu is better prepared to overcome 
the economic crisis, restore sustainable 
growth, a higher rate of employment and 
better competitiveness.

•  Better monitoring of the financial markets.
•  Broaden the social agenda and focus it 

on young people, on combating gender 
discrimination and fighting poverty.

•  Press forward on energy and climate 
change.

•  Make the EU a space for ever greater freedom, 
safety and justice (Stockholm program).

•  Set up a global European policy for 
immigration and asylum.

•  Set up a more consistent, effective 
external Eu representation.

•  Place the emphasis on the defense 
of human rights and fundamental 
freedoms.

lost In CyBersPACe? no.
Even by mid-December, the Hungarian 
presidency website, www.eu2011.hu, 
contained nothing more than a welcome 
page which simply said, in Hungarian, 
English and French, “Coming soon. 
Hungary will fulfill the tasks of the 
rotating presidency of the Council of the 
European union from January 1, 2011.”

That might look a little odd, particularly as 
the poles (http://www.prezydencjaue.gov.
pl/en/) have for some time had information 
up on their presidency, which follows that 
of Hungary.

But according to Gergely Böszörményi 
Nagy, Deputy Head of the Department 
for Strategic Communication at the 
State Secretariat for Government 
Communications (see pages 18-19), “There 
is an unwritten rule in the Eu that you 
don’t launch your presidency until after the 
last European Council meeting, which is 
December 16-17. After that there will be a 
lot of information on our site.” 

According to the Foreign Ministry, 
the official website of the Hungarian 
presidency was due to go live from 
December 20, 2010. 

less Power?
In his regular blog (http://blogs.
fco.gov.uk/roller/dorey/), British 
Ambassador Greg Dorey referred to “the 
reduced presidency role following the 
Lisbon Treaty” (although he added that 
it was still a “huge challenge”). This is 
because the president of the European 
Council now takes on many of the 
duties that would have fallen to Viktor 
Orbán, in Hungary’s case. Similarly, the 
High Representative, Catherine Ashton, 
who was appointed at the same time as 
Herman Van Rompuy, now takes many 
of the functions that would have fallen 

to Minister of Foreign Affairs János 
Martonyi.

you Are not Alone
Dorey also revealed that help has been 
offered to Hungary (as it is all “new” 
member states taking on the presidency) in 
the form of expert secondees. The uK will 
send up to six experts. By mid-November, 
three were already in place, covering 
international development issues at the 
Ministry of Foreign Affairs; justice and 
home affairs and counter-terrorism at the 
Interior Ministry; and financial services 
at the Ministry of National Economy. 
Other secondees are slated to cover climate 
change and low carbon in the Ministry of 
National Development, with the possibility 
of a sixth to help out at the Ministry of 
Foreign Affairs with English language 
content on the presidency website.

BAPtIsM oF FIre
There can be no doubting that the Hungarian 
government understands the enormity of 
what it is embarking upon. This is taken from 
the Foreign Ministry website (www.mfa.gov.
hu/kum/en/bal/): “Between January 1 and 
June 30, 2011, Hungary will hold the rotating 
presidency of the Council of the European 
union for the first time. The presidency is 
an extraordinary occasion for Hungary for 
several reasons. It is a generally accepted 
view among Eu member countries that the 
first occasion of holding the presidency is a 
kind of a baptism of fire: we can understand 
this complex system of decisions only if we 
have managed it at least once. The presidency 
means political, diplomatic, professional 
and communication tasks at the same time, 
and the results achieved in these all form a 
part of the evaluation of the given member 
state. These six months shall make Hungary 
more visible inside and outside the Eu, while 
also making the domestic public opinion 
more conscious of the European union, its 
advantages and opportunities.”

FInAl touCHes
Buzek, the president of the European 
parliament, and the heads of the European 
parliamentary political groups paid a two 
day visit to Hungary in early December in 
order to discuss the program and priorities 
of the Hungarian presidency.
The main task of the so-called Conference 
of presidents (Cop), led by the Ep-president 
and one of the main political organs of the 
European parliament, is to keep contact 
with the other Eu institutions, including 
the incoming Hungarian presidency. 
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We are very pleased to inform you that on 8 March, 2011 AmCham Hungary,  in 
cooperation with three other AmChams of CEE (Czech Republic, Poland and 
Slovak Republic) will organize the 6th Regional Tax Conference.

The conference will bring together tax experts from the governmental and business 
communities throughout the region to review best practices and to highlight problems and 
outline possible solutions. Through this, the conference aims to help create the best possible 
business climate for the region and enhance its competitiveness, particularly in light of challenges 
from lower-wage economies throughout the world and the current economic crisis.

We hope that you can join us for the conference; we will provide you with more information 
shortly. 

For sponsorship opportunities please contact Zsófia Juhász, Marketing and Communication Manager
 at +36 1 266-9880/360 or zsofia.juhasz@amcham.hu

Mark Your Calendar
 6th Regional Tax Conference
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This place focuses on the cuisine of the 
Brittany region, which includes the titular 
galette, a savory buckwheat pancake that’s 
served wrapped around interesting varieties 
of cheese, meat, fish and vegetables. Most cost 
under Ft2,000 and they make a hearty meal 
by themselves. They are also delicious.
For the truly hungry, ‘La Celte’ (Ft1,990) 
is a galette filled with ground beef, onions, 
tomatoes and cheese, while the meat-free 
‘La poitevine’ is served with chèvre cheese, 
crème fraiche, melted cheese and green salad. 
To be traditional about it, order your gallette 
with Breton-style hard cider. They have a few 
varieties, available on tap (Ft1,400/0.5 ltr) 
or in bottles. There are usually a few French 
wines to choose from, all costing less than 
Ft3,000 a bottle. Other dishes from Brittany 
and France show up on the specials board, 
including lobster bisque or a variety of 
boudin noir, the French blood sausage. If you 
have room for dessert, the kitchen turns out 
sweet crêpes that are as large and as expertly 
prepared as the galettes. The public dining 
area is a small, cheery blue-and-white room 
with a seaside theme, where sea chanties 
from Brittany play on the stereo. The whole 
operation is run by a charming young Breton 
couple who give friendly service.
vI. Szondi utca 11. (302 6925).  
M3 Nyugati pu.  
Tues-Sat noon-3pm, 6-10pm.  
Cash only.

With a list of more than 100 bottles from 
Hungary and Italy, this centrally located 
riverside eatery puts the focus on wine, 
though the food deserves major respect. 
Grab a terrace seat with a good Danube view, 
or find a spot in the classic looking dining 
room and anticipate superb dishes, whether 
pasta, pizza, fish or meat. Their ability with 
seafood means it’s worth ordering the lobster 
(Ft19,500 per kilo), monkfish (Ft4,890), 
any of the ten seafood pastas or the expertly 
grilled calamari (Ft3,490), scorched on the 
outside to a perfect golden brown. The swift 
and efficient waiters are ready to guide you 
through the impressive wine choices, which 
start at Ft3,600 a bottle and range on up to 
the stratosphere – with several offered by the 
glass. There seems to be a small premium on 
the prices simply because this place is in the 
touristy section of pest, but you won’t feel 
cheated as meals here are a treat.
v. Belgrád rakpart 13 (327 0045). 
Tram 2/M3 Ferenciek tere.  
Daily noon-midnight.  
Credit AmEx, MC, v.
www.toscana.hu

Two adjacent English-style bars with the 
same owners are the latest addition to the 
eclectic mix of boozers lumped together in the 
building opposite the Vígszínház. The new Fun 
palace boasts a palatial split-level barroom on 
the ground floor. In the cellar below, its sister 
establishment, Smile, has a sizable bar, small 
stage hosting comedy and a separate entrance.
The Fun palace is a high-ceilinged room 
of close to 500 sqm. In the center, a swift 
crew pours drinks from within an imposing 
four-sided bar counter. In the rear is what the 
owners are calling the ‘snug’, a raised platform 
with a cozy grouping of banquettes, padded 
with red vinyl. Sturdy wooden furnishings, 
and wood-paneled walls decorated with a 
jumble of signs and advertisements, add an 
English pub atmosphere. Guests can find the 
comforts of England here: cider and Guinness 
on tap, and premier League football on five 
wide screen TVs. English is the dominant 
language at the Fun palace, which has a 
nucleus of expat regulars, but the drinks prices 
are local: a half liter of Borsodi beer from 
the tap is Ft480, while the fancy Czech stuff, 
Staropramen, goes for Ft580. Also from the 
tap, Guiness is Ft900 per pint and Gaymers 
Cider Ft800 a pint. prices drop between 
6-7.30pm every day for happy ‘hour’ – and all 
day long on Monday.
Down below, the stage of Smile has begun 
hosting English language comedy, and they 
are planning to host parties, concerts and 
other events.
v. Szent István körút 13 (06 20 
547 6111 mobile). 
Tram 4, 6 jászai Mari tér. 
Mon-Tues noon-1am, Wed-
Sat noon-3am, Sunday noon-
midnight.
www.funpalace.hu

A LA GALETTE

TRATTORIA TOSCANA

FuN PALACE/SMILE

The information on these 
pages is produced by Time 
Out Budapest, available on 
newstands every where. 
For a subscription, write to 
subscriptions@timeoutbudapest.hu
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‘Brainspill’, a new English-language pro-
duction scheduled to appear live monthly 
at the merlin Theatre, will offer a humorous 
take on current events in a news-show set-
ting. The show is set to run one monday a 
month; check the merlin for times. we inter-
viewed an anonymous writer for the show.

Can you explain the format a little?
‘The format is simple: our studio presenters, 
special correspondents and experts deliver 
news and analysis, never shying away from 
going a little deeper into “the events behind 
the events”. The show also features our own 
documentaries, which go even deeper, into 
“the events behind the events behind the 
events”, as we put it.
‘While the BBC currently employs around 
23,000 staff, a recent audit put the BS work-
force at around 0.052% of that figure: We are 
matching them for quality if not quantity, 
however, as proved by our recent capture of 
expert analysts Sigmund Freud and Carl Jung. 
Who knows more about European club foot-
ball than those guys? Our visionary art critic 
Hugo meanwhile combines Baudrillardian 
post-structuralist theory with Metzgerian 
analysis, often with the use of a baseball bat.’
Was there any particular event that 
sparked the idea to start making fun of 
the news?
‘Yes. I was watching Fox News earlier this 
year and thought “I am funnier than all 
of these guys.”’
Anything else to add?
‘If you consider yourself a intellectual and 
demand a more intelligent approach than is 
found in the mainstream media, “Brainspill” 
is for you. And if you don’t, even better.’

Merlin Theatre 
v. Gerlóczy utca 4 
Phone: 318 9844, 317 9338
M1, M2, M3 Deák  tér/tram 47, 49
Admission Ft500
www.merlinszinhaz.hu

BRAINSPILL

Are you ready for some vibrant, rousing 
no-frills, authentic Gypsy music? parno 
Graszt will be hitting the big stage at the 
palace of Arts on Saturday January 15, 
joined by legendary jazz guitarist Ferenc 
Snétberger for a benefit concert in aid 
of Roma music students in the town of 
Felsőörs. A big, fun and very danceable 
band, parno Graszt have been mak-
ing hips swing and hearts beat faster 
for the past 20 years. That’s when they 
left their native village of Kispaszab to 
spread the positive energy of traditional 
Roma melodies gathered from their 
home region of Szabolcs and Szatmár. 
In an age where Roma music is often 
over-popularized and watered down 
in a misguided effort to make it acces-
sible, parno Graszt have retained the 
authenticity from which they emerged, 
performing with the same gusto and 
earthiness, whether it be at a village 
christening or in front of a 1,000-strong 
international audience. 

PARNO GRASzT, SNéTBERGER  
AND THE OTHERS
january 15, 7.30pm 

Palace of Arts 
IX. Komor Marcell utca 1. 
Phone: 555 3300. 
Tram 2. 
Admission Ft2,900–8,900
www.mupa.hu

PARNO GRASzT

Budapest’s two most important art venues, 
the Ludwig Museum and the Műcsarnok, 
are hosting a mega exhibition of contem-
porary Taiwanese art.
Entitled ‘Taiwan Calling’, the show sets 
out to uncover the multifaceted reality 
of historical, social, ethnic and political 
questions in Taiwan through the work of 
artists from both the younger and older 
generations. The strengths of the island’s 
contemporary art scene lie in video and 
installation art; while issues of immi-
gration, integration, mixed marriages 
and generational tensions are recurrent 
themes in the work of older artists, such 
as Cheng-Ta Yu, Chi-Chien Chang, Yu-
Chin Tseng and Lan-Hsiao-Fan.
Artists of the younger generation grew 
up in an easier economic and social sit-
uation, and as a result deal less directly 
than their elders with social and polit-
ical questions. The work of the likes of 
Yong-Nong Tzeng, Charwei Tsai and 
Mia Wen-Hsuan Liu consequently have 
a more meditative, inward looking 
and emotional character, and typically 
address the contemporary revaluation 
of the cultural and artistic traditions of 
the Far East.

Ludwig Museum, through March 6.
IX. Komor Marcell utca 1. 
Phone: 375 9175 
Tram 1, 2, 24. 
Tue-Sun 10am-8pm
www.lumu.hu

Műcsarnok, through February 13. 
XIv. Dózsa György út 37 
Phone: 343 7401 
M1 Hősök tere. 
Museum Tue-Sun 10am-6pm; 
library and archive Mon-Fri 
10am-6pm
www.mucsarnok.hu

TAIWAN CALLING

Lifestyle
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A communist statue theme park built with love and care

There was a debate over what to do with the Lenins, Marxes, and their local 

counterparts who were sculpted in marble and bronze: let them stay where 

they were or destroy them. It ended in a wise compromise and the statues 

were relocated to the outskirts of Budapest, where a park was built to house 

them (Designed by the architect Eleőd Ákos, who had won the contest). 

Most are bad art, but not all. The place became famous when it was taken 

to court for violating the law banning the display of totalitarian symbols. 

The judge in charge of the case visited the park and dismissed the charges, 

declaring that, “the danger posed to society is negligible.” By car from the 

center, it’s about a 30-minute drive. (xxII. Balatoni út, corner of Szabadkai 

utca, www.szoborpark.hu)

András Török’s Buda pest
udapest is no Paris, no new york City either. unlike them, 
it is like a strong spring that was pressed down for a long 
time, and was unleashed “recently”: in 1989/1990. though 
the time is historically speaking quite long (think about the 
period between the two world wars – it is as long as that!), 

still the freshness somehow lingers in the air. this is especially so in 
the restaurant and café scene, but also in the enthusiasm with which 
students and middle class people pass on the info of the week. there 
is cutthroat competition, and innovation is much appreciated. here 
follows the biased list of the author of this column.

B

A luxury bath where the parents of a present European monarch spent 

their honeymoon, in a spa city that is also a metropolis: Gellért Bath

Like many Budapest buildings, it looks older than actually is: it was completed in 1918 as part of a 

conscious effort to make Budapest into a city of baths. If you cannot spare the time for a swim, at 

least take a walk through the separate bathhouse entrance (on the side of the building) for the sake 

of seeing the mosaic floor and the glass ceiling. Walk all the way back to look at the roofed-over 

part of the swimming pool. Try to slip in – you are supposed to have a swimming pool ticket. Hotel 

guests have a separate lift to come down to the baths.  The hotel’s main entrance faces the Danube, 

and the lobby was rebuilt at the beginning of the 1960s in the so-called “old modern” style. princess 

Juliana (future Queen of the Netherlands) and prince Bernhard spent some time here in the hotel 

and the bath in January 1937. (xI. Kelenhegyi út 4, www.gellertbath.com)

The horse with the shiniest testicles anywhere       in the world: General Hadik on his steed 

The nickname of this daredevil general of humble origin 
(1710– 1790) was “the most hussar of hussars”. He was the 
commander of the Buda Castle and a favorite of the Empress 
Maria Theresa. In October 1757, with a small force, he besieged 
Berlin and made it pay a ransom. He also demanded 50 pairs 
of gloves for the empress (which were allegedly found to all 
be left-handed on closer inspection). The statue (by György 
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(Probably) The oldest “ruin pub” in Europe: Szimpla kert 
In the early 2000s, the so-called “ruin pubs”, a typically Budapest genre of 
student catering facility, started to emerge, particularly in the seventh district. 
They are generally open-air beer gardens located in the inner courtyards of 
temporarily unused buildings, and are often open for a single season. The lon-
gest operating example, Szimpla Kert, is found in the old Jewish quarter. A real 
favorite of students and expats, it tends to be crowded every evening, and also 
features film screenings and incredibly worn-out furniture and equipment, 
meant originally to survive only one season. Some evenings there are more 
phD students than not. (VII. Kertész utca 48, www.szimpla.hu)

Lifestyle

András Török’s Buda pest

A museum in a building that has been an HQ for both a fascist party and the communist secret police: the House  of Terror Museum
Recognizable from far away, it attracts attention because of its black passé-partout, which works especially well when it’s sunny and the word “Terror” appears to be written on the wall by the sun. Converted into a museum in 2002, the House of Terror Museum – the only one of its kind – is a monument to the memory of those held captive, tortured and killed here. 60 Andrássy út became a meaningful address with dark connotations from 1937 when the Hungarian fascists, the Arrow Cross party, rented an increasing amount of space there. When the Soviets liberated Budapest from the Nazis (in what later proved to be a “liberation” in the Orwellian sense of the word only) the com-munist political police moved in to the place in February 1945. Joining the cellars of adjacent buildings created a prison labyrinth, and the State Security police possessed the building until 1956. The museum concept design was partly done by Sándor Fábry, a talk show star and screenplay writer. A must-see for the serious traveler. (VI. Andrássy út 60, www.terrorhaza.hu)

Six things to show a first time business traveller who  
is not easy to impress

The view with and without a wide river:  

the Panorama Deck of Budapest Basilica

The observation deck around the dome opened in the mid-1990s but is still 

largely unknown to Budapesters. There are 302 steps or a lift that takes the 

weaklings to the top. After some 200 steps the scene changes: you climb out of a 

specially built tube into the inside of the dome in a wrought iron construction. 

Then you’ll see the space between the inside and the outside of the dome, which 

is quite a thrilling experience. The panorama outside will keep you enthralled 

for at least 15 minutes. Take your time and discover the hidden sights that are 

invisible to ordinary mortals. (V. Szt. István tér, mid-April to mid-October).

The horse with the shiniest testicles anywhere       in the world: General Hadik on his steed 

Vastagh Jr.) was unveiled in 1937. Experts say that it is a perfect 
image of the ideal, effortless, and elegant cooperation between 
horse and rider. If you look very close, you’ll see that the 
horse’s testicles are shiny yellow. Generations of engineering 
students have touched the parts on the morning of difficult ex-
ams (a student hostel was once very near here). It may or may 
not bring luck. (I. Corner of Úri utca and Szentháromság utca).
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very good friend of mine, a 
Hungarian-born world-class 
athlete and famous swim-
ming pedagogue with dual 

Australian-American citizenship living in 
phoenix, Arizona has been forwarding me 
articles from print and on-line media via 
e-mail. I am her ‘reality check’, so to speak; 
judging by her questions and comments, 
she is quite anxious to read these reports 
about the latest developments in the land of 
her birth. We agreed a long time ago that I 
should always tell her what I think and avoid 
‘bullshitting’ (her word), i.e. go straight to 
the point. Well, it is hell of a job. How can I 
explain to her in simple words phenomena 
that from the outside must look worrying 
and even scary sometimes? Could even 
somebody as intelligent as she get a grasp 
of the complex issues taking place a few 
thousand miles away from her sunny home? 

Yet I have no option other than giving 
her the full picture in the hope that she 
will understand it and be reassured. Not 
that we should rejoice over everything 
that has happened in Hungary since the 

parliamentary elections in spring 2010… 
far from it. But a friend should stick to the 
truth fully told. 

In this sense, we want Voice to be the friend 
of you, our readers, too. You deserve our 
honest views. You should receive our best 
analyses of the country’s economic and 
societal well-being. Voice will always avoid 
smearing or obscuring the truth: it is our 
editorial policy to present reality to you as 
it is. With this firm intention, our magazine 
will maintain a high level of integrity and 
offer you information that will elevate it way 
above the usual newsletters and pR stunts. 

There is one thing we would like you to do 
for us: get involved with Voice. please send 
us your feedback, opinion, comments and 
questions; turn the magazine into a site for 
dialogue, an interesting discussion forum.

ome 60 participants, including 
professors, MBA students and 
corporate representatives, 
attended the 5th Corporate 
Governance Workshop on 

December 1-2, which this year focused 
on the theme of non-listed companies. It 
also saw the publication of the Hungarian 
language version of Corporate Governance 
Principles and Guidelines for Unlisted 
Companies in Europe, on which the 
conference was based.

“unlisted companies, typically small- and 
medium-sized enterprises, are the engines 
of a strong and growing economy in 
Hungary, as they are in Europe,” explained 
László Czirják, chairman of AmCham’s 
Corporate Governance and Business 
Integrity Committee, and founding partner 
of iEurope Capital. “Yet the corporate 
governance needs of these companies 
have not yet been addressed in a summary 
form in the Hungarian language, along 
with relevant best practice to share and 
build on…. What has been missing is the 

recognition that best practices can benefit 
the company, owners and stakeholders even 
in private non-listed companies,” he added.

Having broken the ice with a cocktail 
reception at the Budapest Marriott Hotel 
on December 1, the action moved to 
the Bank Center the following day. In 
addition to discussing the publication and 
its 14 principals, other sections covered 
Shareholder Representation on the Board 
of Directors, and Specific Management 
Responsibilities.

Dr. Roger Barker, Head of Corporate 
Governance at the Institute of Directors 
(IoD) and a leading contributor to the 
original English language version of 
ecoDa’s Corporate Governance Principles 
and Guidelines for Unlisted Companies 
in Europe, attended the workshop on 
December 2, and welcomed AmCham’s 
support for the publication in Hungary. 

“Experience shows that companies that 
adopt corporate governance principles 

and guidelines, thus placing emphasis 
on integrity and transparency in both 
governance and everyday operations, tend to 
become more efficient self-regulators, and to 
make more responsible business decisions, 
inspiring trust in other market players,” he 
said. “Beyond the obvious benefits such 
as a greater market value, an improved 
capacity to attract capital or the increased 
competitiveness of these enterprises, it must 
be highlighted that, the more companies 
that adopt these practices, the greater the 
positive effect on the national economy.”

partners for the event included the uS 
Embassy, CEu Business School, the 
Hungarian Venture Capital Association, 
and the Canadian Chamber of Commerce 
in Hungary. The Hungarian edition of 
the corporate governance principles and 
guidelines was released by AmCham 
with the support of 14 organizations (and 
growing) from the areas of education, 
business, finance, as well as chambers of 
commerce, company associations and 
international organizations.

CEO’s note

5th Corporate Governance Workshop

Péter DávidA

S
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THE AMCHAM FOUNDATION AND THE AMERICAN CHAMBER OF COMMERCE IN HUNGARY WOULD LIKE TO
EXPRESS THEIR THANKS TO THE COMPANIES AND INDIVIDUALS, WHO CONTRIBUTED TO THE FLOOD AND

RED SLUDGE CHARITY DRIVES IN 2010, SUPPORTING THE FOLLOWING ORGANIZATIONS:

• Fekete István Kindergarten, Alsózsolca • Gárdonyi Géza Elementary School, Devecser • Táncsics Mihály Elementary School and Library, Kolontár •

The AmCham Foundation would also like to take this opportunity to recognize the winners of the AmCham Foundation Award of Generosity in 2010:
American House Foundation • Dow Hungary Vegyipari Kft. • Flextronics Budapest Co., Ltd. • RSM DTM Hungary • TATA Consultancy Services

� AES Hungary
� Agócs, Angéla
� Alvinci Partner Kft.
� American Express Hungary Ltd.
� American House Foundation
� Bányai, Gyula Béla
� Blue Business Interior Kft.
� Bors, Noemi
� Budapest Marriott Hotel
� Burger King
� Celanese Hungary Kft. and employees
� Citibank Europe plc Magyarországi Fióktelepe
� Colicchio, Michael
� Columbian Tiszai Carbon Ltd.
� Cushman & Wakefield Kft

� Dow Hungary Vegyipari Kft.
� Flextronics Budapest Co., Ltd.
� Flextronics International Kft. (Zalaegerszeg)
� GE Consumer and Industrial
� Gifford, Jonathan
� Hauck, Robert
� Hortobágyi, Adrienn
� INTERAG Zrt.
� Keller, Ágnes
� Kukaj, Zsuzsanna
� Lesták, Lívia
� Lizardi, Martin
� Magyar Pályázakészítđ Iroda Zrt.
� Mécs and Partners
� Metzing, László

� Molnár Hajnalka
� Németh, Ádám
� Pannon Lapok Társasága Kiadói Kft.
� Pap, Tibor
� Pócs, János
� Provice Business and IT Service
� Reader's Digest Kiadó Kft.
� RSM DTM Hungary
� Rudolf, Éva
� Sápi, Lajos
� TATA Consultancy Services
� Valent, Szilvia
� Vass, Katalin
� Wrigley Hungária
� Young, David

184x130_ACF 2:Layout 6  2010.12.15  13:07  Page 1
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Ambassadors of inspiration

The AmCham Language Learn-
ing Movement, which already 
has the support of the Minis-
try of National Resources, is the 
brainchild of John Cantwell, a 
board member, and the chair-
man of the chamber’s labor and 
education council. Simple and 
cheap, it seeks to encourage the 
learning of foreign language 
skills among Hungary’s high 
school students, making them 
more employable and boosting 
the country’s competitiveness. 

“The idea really grew out of a 
conversation I was having about 
improving language skills in Hun-
gary with Ferenc Báti, the then 
chairman. He asked me to do 
some work on it and put together 
a basic concept, and so when I 
took over from him I decided 
this really ought to be my pet 
project. The goal should be very 

clear; more people coming out of 
schools with foreign languages. 
We want more people learning, at 
a higher level, and with a real abil-
ity to use those skills.” 

Businesses have long complained 
at the low level of language learn-
ing in Hungary. Shared ser-
vice centers (SSCs), which rely 
on a workforce with good for-
eign language skills, have been 
a recent boom for Hungary, but 
are in danger of reaching a cross-
roads; most SSCs are based in 
Budapest, but the supply of suit-
able workers is drying up. While 
some companies would consider 
moving out to other towns or cit-
ies, there are even fewer candi-
dates to draw on there.

Nor is the evidence only anec-
dotal. As recently as September 
2010, Eurostat (the Eu’s statisti-

cal office) reported that 74.8% of 
Hungarian 25-64 year olds said 
they spoke nothing other than 
their own language, a figure that 
is only worse among Turks, with 
Romanians just slightly better. 
The Eu average for those with 
no language skills was 38%. 

Cantwell hopes to create a team 
of volunteer language ambas-
sadors from AmCham mem-
ber companies, people who use 
a second language in their work 
and who can go out into the 
high schools and talk to students 
about their jobs and the impor-
tance of having one or more for-
eign languages, the difference it 
has made to their lives. “We want 
young, dynamic people who are 
excited about their careers and 
sharing their experiences. Of 
course, it helps if their job has 
something of a ‘Wow!’ factor.”

The ambassador project 
will start early this year, but 
Cantwell already has other 
steps in mind. “My idea was 
that this needs to be long-term, 
sustainable, and will need to 
have more than one initiative 
or type of project.” 

But that’s for the future. Step 
one is securing the ambassa-
dors. “We don’t want to do this 
just in Budapest, but wherever 
we have member companies. It 
would be really nice if some-
one said to us ‘I work in Buda-
pest but I come from x, and 
I’ll be going back there at such 
and such a time. I could talk 
to students at my old school 
then.’”

The appeal for volunteers went 
out in the second week of 
December 2010, and within a 
few days had received around 
a dozen applications. If you 
are interested in becom-
ing an ambassador, or know-
ing more about the language 
learning movement, contact 
Cantwell on nyelvi.nagyk-
ovet@amcham.hu or by call-
ing +36/1 365-1680.

man’s hubris at Babel, Bible scholars will tell you, led to 
babble, to a multiplication of languages and a division of 
understanding. AmCham is about to launch a program 
that it hopes will lead to an increase in language skills 
and understanding. by roBin marshall



31AmCham news
PATRON PROFILE

PricewaterhouseCoopers Kft.

HOW WOuLD YOu DESCRIBE 
THE CuRRENT BuSINESS 
ENVIRONMENT IN HuNGARY?
The current business environ-
ment is best described as “inter-
esting” as exemplified by the old 
Chinese curse, ‘may you live in 
interesting times!’

HOW HAS DOING BuSINESS IN 
HuNGARY CHANGED SINCE THE 
COMpANY WAS SET up HERE?
We have seen an enormous 
change in our business from the 
early days when we worked on 
projects centered around eco-
nomic and social reform and the 
transition from a state controlled 
to a liberal market economy. Over 
that period we have recruited 
trained and developed many 
Hungarian staff, such that most 
of our employees are now locals, 
and we have become an exporter 
of talent to the rest of the region 
and the pwC world.
We now have more than 600 peo-
ple employed by the firm here in 
Budapest, which is more than 
we have in neighboring Austria, 
where we have been established 
for very much longer.
Importantly we still see enor-
mous opportunities for growth 
in our business both from our 
existing business streams and 
from new areas where we see 
potential, in particular:
•  business consulting
•  HR consulting
•  serving private Hungarian com-

panies
•  non-attest assurance

•  tax disputes and litigation
•  services to government and 

local government

WHAT ARE THE GREATEST 
CHALLENGES IN DOING 
BuSINESS IN HuNGARY  
RIGHT NOW?
The greatest challenges are at 
the macro economic level: will 
recovery in Western Europe 
stall and with it cause the cur-
rent increase in exports to fal-
ter? The other great challenges 
are around government, partic-
ularly local government, their 
finances and overall efficiency 
and a general lack of transpar-
ency in doing business in these 
sectors. I have recently returned 
to Hungary after having been 
absent for five years and some 
of the challenges in these areas 
are the same as when I left.

WHAT ONE THING WOuLD YOu 
LIKE TO SEE CHANGED ABOVE 
ALL OTHERS TO IMpROVE THE 
BuSINESS ENVIRONMENT?
Businesses just can’t make sen-
sible long-term decisions if the 
underlying framework is con-
stantly shifting. With too much 
uncertainty they will simply 
do nothing which is the last 
thing needed in an economy 
which needs growth in order to 
make the fiscal equation work. 
I would hope that by the time 
that this article appears we see 
a greater degree of stability and 
certainty from government in 
their decision making.

WHY IS IT IMpORTANT TO 
BELONG TO AN ORGANIZATION 
SuCH AS AMCHAM?
It is important for business and 
commerce to have a voice with 
government and other stake-
holders. AmCham is an organi-
zation that allows like-minded 
businesses to come together 
and ensure that they are heard 
by policymakers. By combining 
together we can achieve more 
than on our own. The success 
of AmCham is that it does this 
from a model based on the con-
fident pluralism and diversity 
of views of uS society; based 
on tolerance, free speech and 
transparency.

WHAT ARE THE ADDITIONAL 
BENEFITS OF BEING A pATRON?
I particularly enjoy the oppor-
tunity to meet with our guests 

and speakers and participate in 
the patrons’ dinners, which are 
arranged periodically with rep-
resentatives of government and 
the political world.

WOuLD YOu RECOMMEND IT TO 
OTHER COMpANIES? IF SO, WHY?
Absolutely and I don’t believe that 
this is just confined to companies 
associated with the uS. At pwC 
we think of ourselves as interna-
tional (though we have a formi-
dable presence in the uS), and I 
believe that AmCham provides 
an excellent forum for interna-
tional and Hungarian businesses.

CoMPAny nAMe: PricewaterhouseCoopers Kft.
FIeld oF BusIness: Professional services
wHen estABlIsHed (PArent CoMPAny And HungArIAn 
CoMPAny): 1849, in Hungary 1989
workForCe: 620

BIogrAPHICAl detAIls oF Person AnswerIng questIons:  
George Johnstone (58), Country Managing Partner, with the firm since 1976
lengtH oF tIMe An AMCHAM MeMBer: since 1989 (founding member)
lengtH oF tIMe An AMCHAM PAtron: since 2007
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HP Magyarország

HOW WOuLD YOu DESCRIBE 
THE CuRRENT BuSINESS 
ENVIRONMENT IN HuNGARY?
It is full of challenges: the Hun-
garian economy has started 
recovering from the financial 
crisis and the media reports 
higher-than-expected GDp 
growth, which is a welcome 
development. Our experience is 
that competition is fierce both 
in product and service sales. 

HOW HAS DOING BuSINESS IN 
HuNGARY CHANGED SINCE THE 
COMpANY WAS SET up HERE?
In the last decade demand has 
shifted from hardware to ser-
vices and cloud computing. 
Customers no longer want to 
purchase just a standalone 
printer, storage or server, they 
want to buy them as a service. 
As a result, Hp and its business 
partners provide the complete 

business solution combining 
Hp technology and services.
Today, everything is mobile, 
connected, interactive, imme-
diate, and fluid. To gain com-
petitive or service advantage 
in the face of these new cus-
tomer and constituent patterns 
requires that technology not 
simply be linked but embedded 
in the enterprise through inno-
vation and growth. Hp unveiled 
its vision for the Instant-On 
Enterprise to close the expecta-
tion gap between what custom-
ers and citizens expect and what 
the enterprise can deliver. Hp 
also announced a fundamen-
tal set of integrated solutions – 
based on the company’s broad 
portfolio of hardware, software, 
services and intellectual prop-
erty – that offers businesses and 
governments the tools they need 
to modernize, transform, secure, 
optimize and deliver the Instant-
On Enterprise.

WHAT ONE THING WOuLD 
YOu LIKE TO SEE CHANGED 
ABOVE ALL OTHERS TO 
IMpROVE THE BuSINESS 
ENVIRONMENT? 
Improving the stability of the 
macro and micro environments 
is essential to run a success-
ful business – independent of a 
company’s size. 

WHY IS IT IMpORTANT TO 
BELONG TO AN ORGANIZATION 
SuCH AS AMCHAM?

Organizations like AmCham 
provide great access to infor-
mation and services, while its 
events create the possibility 
of exclusive networking and 
experience sharing with com-
panies from different sectors.  
AmCham is widely acknowl-
edged as an independent and 
influential platform and we are 
proud to have been a member 
since 1991.

WHAT ARE THE ADDITIONAL 
BENEFITS OF BEING A pATRON?
The patron program highlights 
the value AmCham attaches to 
Hewlett-packard as a contrib-
uting member of the organiza-
tion. patron membership is also 
an extra commitment toward 
the organization, to its mem-
bers and also to the entire busi-
ness community.

WOuLD YOu RECOMMEND IT 
TO OTHER COMpANIES? 
Yes, I warmly recommend it to 
other companies since it’s a real 
privilege to participate in this 
program.

CoMPAny nAMe: HP Magyarország
FIeld oF BusIness: IT hardware, software, solutions
wHen estABlIsHed (PArent CoMPAny And HungArIAn 
CoMPAny): Hewlett-Packard 1939; Hewlett-Packard Magyarország Kft. 1991
workForCe: 1,184

BIogrAPHICAl detAIls oF Person AnswerIng questIons:  
Dr. Péter Paál, 46, Managing Director, with HP Magyarország since 
September 2010
lengtH oF tIMe An AMCHAM MeMBer: since 1991
lengtH oF tIMe An AMCHAM PAtron: HP from January 2010,  
via EDS from 2004-2009.  
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Positive answer to self-doubt

tartled as her husband may be 
to live with a Woman of Excel-
lence, award-winner Csilla Víz-
vári says she feels extremely hon-
ored to have been selected for the 

prize. “Winning the Women of Excellence 
Award is an important and very welcome 
piece of feedback for me, as it is an answer 
to the unavoidable self-doubt one may feel 
from time to time,” she explains. “Obtaining 
an award for doing what I do and living my 
life the way I live it is not my main aim, but it 
is a recognition for which I am very grateful.”

A woman successfully balancing work and life, 
Vízvári is the managing director of IRMÁK 
Ltd., a non-profit company that provides care 
for more than 700 elderly and disabled in resi-
dential homes. She runs the organization jointly 
with her husband. Besides physical and mental 
care, IRMÁK also represents the interests of its 
residents, and aims to ensure a dignified life for 
them both within the framework of the institu-
tion as well as after patients leave. And it is not 
just a residential home they have created: it is 
a state of mind. patients are encouraged to go 
out, enjoy life, and take part in cultural events. 
In this way, the wider community also learns to 
accept people with disabilities. 

It was two years ago when the non-profit com-
pany obtained a new profile: the care for psychi-
atric patients. When OpNI, the national psychi-
atry and neurology institute, was closed, a high 
number of patients were left without proper 
care – an issue Vízvári and her husband were 
ready to take on. Their plan is to establish a psy-
chiatric home and to create workplaces for peo-
ple suffering from psychological disorders.

The idea to establish a residential home for 
those in need derives from an idyllic child-
hood memory: Vízvári was 14 when she visited 
a friend in Switzerland. It was during a cycling 
tour in the outskirts of Bern that she actually 
found her calling when she saw a seniors’ home. 
Seeing the picturesque premises and the blissful 
life of the residents, she instantly knew that this 

was exactly what she would do when she grew 
up. Vízvári considers herself lucky to have been 
able to János Szebenszki, fulfill her dream with 
the help of her husband, who has been her part-
ner in both her private and professional life.

As the director of an NGO fighting against dis-
crimination, Vízvári also has to combat the bias 
against civil organizations providing social care. 
Authorities often refuse to look at organizations 
such as Vízvári’s as partner institutions, which 
can hinder their operation. State institutions and 
churches providing social care receive almost 
twice the amount of subsidies NGOs are sup-
plied with, though the costs and the problems 
they face are exactly the same. Moreover, one 
should not forget the value of volunteer work 

either – an asset that NGOs mostly rely on.
A happy mother of three, the award winner has 
accomplished an exemplary family life as well. 
Of the many important roles in her life, Vízvári’s 
absolute priority is her family. Her oldest son, 
Bence (18), is a law-student, while her second 
boy, Balázs (15), is attending highschool. The 
youngest member of the family is 16-month-old 
Soma Boján, who brings joy to the whole of the 
family. His mother is fascinated by the baby’s 
intelligence, whereas the older brothers were 
overjoyed to find how much easier it is to get 
acquainted to ladies with a cute little toddler in 
their arms. And they could do a lot worse than 
follow their mother’s creed: “The aim of one’s 
life is not winning prizes, it is the quest for our 
family’s happiness and our own.”

The AmCham women of Excellence award was presented for the first time 
this fall at the chamber’s annual diversity conference. The award is given to 
women who are successful in their career and private lives – this year’s winner 
was, by the jury’s unanimous decision, Csilla Vízvári. who is she, and how 
does she feel about winning the award? by orsolya toKaji-naGy 
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Women of Excell ence roundtable

HOW HARD IS IT TO CREATE THE 
WORK-LIFE BALANCE?

“It definitely requires a lot of effort to create 
a balance between work and private life, so 
that it does not have to be a choice between 
work or family,” says Eszter Szabó, a recently 
elected AmCham board member (see page 
8). “According to a recent ILO study, women 
in CEE countries earn 30% less than men, 
which shows that society still has a lot to do 
to provide equal opportunities to women. 
And it is not just the career and the family; 

the women nominated for the award are also 
doing a lot of charity work, not to mention 
that they also have to do their best to appear 
attractive as a woman.”

Media expert Nikolett Blaskó, who works 
at the ACG Advertising Agency, points 
out that “any work-life balance is impossi-
ble to achieve without a stable background, 
a loving husband and the help of the fam-
ily,” something backed up by eventual win-
ner Csilla Vízvári, who adds that “having 
a career and a family at the same time is a 

constant cycle – and the passion for one’s 
family and profession is the driving force”. 

“No matter how talented and well qualified 
one is though, fate also has to give a hand 
sometimes,” says Blaskó; she believes that 
the true meaning of life is to have a lov-
ing husband and children and is thus very 
happy that these values were an integral 
part of the award.

WHAT IMpOSES OBSTACLES TO  
CREATING A WORK-LIFE BALANCE?

The women of Excellence Award is about balancing the various roles of 
women. we invited the finalists to a roundtable discussion (one couldn’t make 
the event and contributed separately) to reveal their secrets about what it 
takes to be an excellent woman. Apparently, it isn’t easy. by orsolya toKaji-naGy 
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A sMiling sisterhood – rounDtable PartICIPants (from left)  
árPáDné Csík, eszter hanDó, nIkolett blaskó anD CsIlla VízVárI.
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Women of Excell ence roundtable

“The main obstacle for me,” jokes Vízvári, 
“is that a day consists of only 24 hours!”

Eszter Handó, the associate director of 
human resources at proctor & Gamble 
Central Europe South, agrees, and points 
out that having a career and a family at the 
same time necessities plenty of compro-
mise; one can feel that time spent with the 
family is time taken from work and vice 
versa. In order to please everyone, women 
have to compensate at their own cost by 
working at night, for instance. You need 
clear priorities and should also take time to 
relax, but it is particularly hard if you are a 
perfectionist. “It is important to know what 
success means to us personally,” she says, 
“because we first need to create harmony 
within ourselves in order to bring happi-
ness to our family and colleagues.”

HOW DOES SOCIETY RELATE TO SuC-
CESSFuL WOMEN WITH FAMILIES? 
“The old perception of the world is chang-
ing, men no longer rule the business world, 
nor does the business world hinder women 
in pursuing their careers. The main question 

is whether a woman can establish her cred-
ibility, because if she does, she gets the same 
amount of respect as men,” insists Blaskó.

Special needs teacher Árpádné Csík adds that 
the field women are working in is also impor-
tant. “Schools and social institutions are the 
places where women play their traditional 
roles: they provide care and support, which 
is a highly respected and valued activity. On 
the other hand, society is going through a cri-
sis. Increasing poverty creates a lot of tension, 
families break up because of this – as a result, 
children do not see healthy family patterns 
and are de-motivated. Schools, teachers have 
to try and fill the gaps – a requirement that 
did not exist earlier. Society therefore needs 
us now more than ever.”

HOW DO YOu VIEW YOuRSELVES  
AS ROLE MODELS?
Vízvári believes that all those nominated 
for the award have managed to create a 
healthy balance and are therefore con-
tented. “This is what the whole thing even-
tually comes down to: to feel good about 
ourselves and the things we are engaged in. 

We are the ones who set our own priorities 
– for me it’s my family.”

“Building a career, having a family and 
doing charity work are hard. One feels 
guilt and self-doubt very often, wondering 
whether this is the right way to do things. 
It is comforting to know that the people 
around us are aware of the efforts we are 
making,” says Handó.

Szabó thinks it is good to set “real people” 
as role models. Artists or celebrities may 
not be easy to identify with in every day 
life. As a role model, she feels responsible 
for helping new generations.

“The best thing for me about the nomina-
tion,” says Csík, “was not just the feeling of 
being honored. It created a community of 
family, friends, students and co-workers. 
It was wonderful to feel their support and 
appreciation, thanks to the contest.”

Due to work commitments, Eszter Szabó was unable 
to attend the roundtable discussion; her comments 
were added later.

Full line uP – the rounDtable PanelIsts Plus fInal nomInee eszter szabó (at far rIGht)
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RFv Plc.

Regionális Fejlesztési Vállalat Nyrt. (Regional 
Development public Limited Company) is the 
only listed ESCO (Energy Saving Company) 

in the Budapest Stock Exchange, and offers energy efficiency 
improvement services. RFV’s clients save costs by transforming an 
existing energy supply system to a new, renewable-based model 
through a uniquely tailored development project. RFV maintains 
and operates the newly established energy supply system, primarily 
during a 12-25 year contractual period and provides general energy 
efficiency related services (mainly thermal as well as public lighting).

Managing Director: Mr. ákos Kassai  
Address: 1122 Budapest, Székács u. 29.
Phone: +36 1 279-3550
Fax: +36 1 279-3551
E-mail: info@rfv.hu
Website: www.rfv.hu

New members on board

BuSINESS

Ad Sidera Kft.
General Manager: Mr. Andor Czinege 
Address: 1039 Budapest, Királyok útja 20.
Phone: +36 1 436-0800
Fax: +36 1 436-0810
E-mail: info@adsidera.hu
Website: www.adsidera.hu

Ad Sidera is dedicated to providing 
comprehensive training and consulting 
services in the area of leadership, sales and 

essential business skills. Together with our global license partners 
we provide solutions that have been proven internationally.

CORPORATE

Albemarle  
Ma gyar ország Kft.
Managing Directror: Mr. j. Duncan johnson 
Address: 1062 Budapest, Aradi u. 16. II./2.
Phone: +36 1 883-9600
Website: www.albemarle.hu

Albemarle Magyarország Kft. is Albemarle 
Corporation’s shared services center located in Budapest, Hungary. Known 
as ”Albemarle’s Center of Excellence” the facility manages the company’s 
global business processes through one scalable platform thereby supporting 
Albemarle’s long-term growth strategy.
Albemarle Corporation is a global leader in innovative specialty chemicals, 
clean energy solutions and outstanding sustainability practices. The company 
is organized in three business segments, polymer Solutions, Catalysts and 
Fine Chemicals. Albemarle employs approximately 4,000 people and serves 
costumers in more than 100 countries. 

Glencore Grain 
Hungary Kft.
Managing director: Mr. Csaba juhász 
Address: 1138 Budapest, Népfürdõ u. 22.
Phone: +36 1 451-4010 Fax: +36 1 451-4090
Website: http://www.glencore.com

Glencore Grain Hungary Ltd. was established in 
1996 and since then has grown from a simple trade 

office to one of the biggest grain trading companies in Hungary.
Glencore through its network is engaged in trading wheat, corn, barley, 
oilseeds, vegetable oils and meals. These commodities are purchased 
from regional merchants, silo companies, cooperatives and directly from 
farmers. The trading activity is not limited to Hungary as the company is 
active in neighboring countries too.

Hartmann-Rico 
Hungária Kft.
Managing director: Mr. László Hornyák 
Address: 2051 Biatorbágy,  
Paul Hartmann u. 8.
Phone: +36 23 530-900
Fax: +36 23 530-905
E-mail: info@hu.hartmann.info
Website: www.hartmann.hu

HARTMANN-Rico Hungaria Ltd. helps healing. The company is a 
significant player in the medical device market. Its main objective is to 
integrate traditional and modern portfolios. 
With a wide range of user-friendly products it provides nursing and health 
professionals with innovative integrated solutions. These help them to work 
efficiently for the benefit of patients in the areas of wound management, 
incontinence, diagnostics, disinfection, risk prevention.

P. Dussmann Kft.

As Germany’s largest multi-service provider, 
Dussmann Service offers its clients the whole 
range of facility services from individual 

services through Integrated Facility Management. The range includes 
technical, infrastructural, commercial and space management. The 
Hungarian company, p. Dussmann was established in 1991. Since 
then, it has achieved a dynamic increase in both turnover and 
personnel; the company currently employs nearly 3,000 people with 
turnover of almost HuF 8.7 billion in 2009.

Managing Director: Mr. Torsten Csákó 
Address: 1088 Budapest, Rákóczi út 1-3.
Phone: +36 1 266-1066 
Fax: +36 1 266-6360
E-mail:  dussmann@dussmann.hu
Website: http://www.dussmann.hu/hu/
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RuBEDI Consulting
Managing director:  Mr. László Rubóczki 
Address: 2040 Budaörs,  
Puskás Tivadar u. 37-41.
Phone: +36 23 788-622
Fax: +36 23 788-622
E-mail: laszlo.ruboczki@rubedi.hu
Website: www.rubedi.hu

RuBEDI Consulting provides coaching, skills development and pR con sul tation for its customers. 
The company is focusing on the IT and engineering services, such as specialized IT coaching and 
consulting, organization and soft-skills development especially for engineers and managers.

LEG Magyarország 
zrt.
President: Mr. György Kovács  
Address: 1033 Budapest,  
Szentendrei út 89-93.
Phone: +36 1 439-0650
Fax: +36 1 439-0651
E-mail: info@leg.eu
Website: www.leg.eu

The Language Experts Group was founded with the specific aim of offering 
multinational companies a simple solution to their ever-recurring problem: 
handling the mass of multi-language documentation. We envisaged a company 
which would offer excellent quality services in all areas of multi-language 
documentation, supported by the most up-to-date information technology.

ARGO Hungary 
Consulting Kft.
Managing Director & Partner:  
Mr. Matthew Strauss
Address: 1133 Budapest,  
Capital Square, váci út 76.
Phone: +36 1 883-0484
Fax: +36 1 883-0301
E-mail: office@argo.at
Website: www.argo.at

ARGO performance & Development: 14 years’ experience, five 
subsidiaries, and four major competence areas – Cultural Change, 
Leadership Development, HRD Management and Sales Empowerment. 
One Mission: We help people and organizations succeed together.

Continental Hotel z❖ra
Managing Director: Mr. zoltán Geher 
Address: H-1074 Budapest,  
Dohány utca 42-44.
Phone: +36 1 815-1000
Fax: +36 1 815-1001
E-mail: chzinfo@zarahotels.com
Website: www.continentalhotelzara.com

The new four star superior design hotel is located 
in Budapest’s downtown offering 272 rooms 
reflected by art deco features. The hotel provides 

business and tailor-made services with well-equipped conference rooms, 
wellness & fitness center, ARAZ Restaurant with terrace, Gallery café & 
corporate lounge, garage, courtyard, roof garden.

International  
Herald Tribune
Managing Director:  
Mr. Stephen Dunbar johnson 
Address: 92521 Neuilly Cedex,  
6 bis, rue des Graviers
Phone: +33 1 4143-9257
Fax: +33 1 4143-9440
E-mail: cpierre@iht.com
Website: www.global.nytimes.com

The International Herald Tribune is the premier international 
newspaper for opinion leaders and decision-makers around the globe. 
It combines the extensive resources of its own correspondents with 
those of The New York Times, printed at 40 sites throughout the world 
and is for sale in more than 180 countries.

Nehéz-Posony 
Ügyvédi Iroda
Attorney at law:  Dr. Márton Nehéz-Posony 
Address: 1139 Budapest, Petneházy u. 50-52.
Phone: +36 1 788-3066
Fax: +36 1 700-2889
E-mail: office@nehez-posony.hu 
Website: http://www.nehez-posony.hu

Legal services, tax advisory.

Régens zrt.
Managing director: Mr. ákos Moravcsik 
Address: 1117 Budapest, Prielle 
Kornélia u. 19/D
Phone: +36 1 205-3090
Fax: +36 1 205-3094
E-mail: regens@regens.hu
Website: www.regenseurope.com

Régens is an innovative ICT company head-
quar tered in Budapest with business locations 

in London (uK) and Cluj-Napoca (RO). Since 1993, Régens have 
been providing world-class software and consultancy services to a 
broad range of domestic and international clients. Régens extensive 
services help companies achieve their maximum business potential 
at optimal costs.



AmCham events – photo coverage
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seminar and Cocktail: freight forwarding
Wednesday, December 8, 2010
Hilton Budapest, 1014 Budapest, Hess András tér 1-3. 

Annual General Assembly and Board Elections 2010
Wednesday, December 1, 2010, Budapest Marriott Hotel, 1052 Budapest, Apáczai Csere János utca 4. 

AmCham Career school with mr. András simonyi, 
former Ambassador of Hungary to the united states
Tuesday, December 7, 2010 
AmCham Conference Room, 1051 Budapest, Szent István tér 11.

Business forum with András simor,  
Governor of the Central Bank
Thursday, December 9, 2010, Budapest Marriott Hotel,  
1052 Budapest, Apáczai Csere János utca 4. 
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AmCham events – photo coverage
fifth AmCham 
Corporate Governance 
workshop reception
Wednesday, December 1, 2010
Budapest Marriott Hotel,  
1052 Budapest, Apáczai Csere 
János utca 4. 

Business forum with sándor lámfalussy, Economist and Central Banker
Tuesday, November 30, 2010, Budapest Marriott Hotel, 1052 Budapest, Apáczai Csere János u. 4. 

fifth AmCham 
Corporate 
Governance 
workshop 
Thursday, 
December 2, 2010
Location: Bank 
Center, 1051 
Budapest, 
Szabadság tér 7. 
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AmCham Thanksgiving Dinner 2010
Tuesday, November 23, 2010, Budapest Marriott Hotel,  
1052 Budapest, Apáczai Csere János utca 4. 

Business Dinner with 
sergei Karaganov, 
Chairman of the 
Council on foreign 
and Defense Policy of 
russia
Monday, November 15, 2010
Location: KOGART House, 
1062 Budapest, Andrássy  
út 112.



AmCham seminar and 
Cocktail: Changes to the 
Tax law in 2011 
Wednesday, November 10, 2010
Location: Hilton Budapest,  
1014 Budapest, Hess András  
tér 1-3. 
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fourth Annual Conference 
on Diversity featuring 
the “AmCham women 
of Excellence Award” 
Ceremony 
Monday, November 15, 2010
Location: Hilton Budapest, 1014 
Budapest, Hess András tér 1-3. 

AmCham marketing school with Károly 
Gerendai: Brand History of the “sziget” 
Wednesday, November 3, 2010
Location: AmCham Conference Room,  
1051 Budapest, Szent István tér 11. 
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Péter 
DávID 

peter.david@amcham.hu
phone: +36 1 266-9880

ChieF exeCutiVe oFFiCer

László 
METzING

laszlo.metzing@amcham.hu
phone: +36 1 266-9880/316

ChieF oPerAting oFFiCer, 
CoMMittee CoordinAtor

Csilla
PáL

csilla.pal@amcham.hu
phone: +36 1 266-9880/319

MeMBershiP MAnAger

Anita 
áRvAI

anita.arvai@amcham.hu
phone: +36 1 266-9880/325 

eVents MAnAger

Erika 
BOSNYáK

erika.bosnyak@amcham.hu
phone: +36 1 266-9880/312

FinAnCiAl issues, ChArity

Ildikó 
BRYjáK

ildiko.bryjak@amcham.hu
phone: +36 1 266-9880/310

ProjeCt MAnAger

Ildikó 
TAKáCS-
BERKA

ildiko.takacs-berka@amcham.hu
phone: +36 1 266-9880/329 

eVents & ProjeCt MAnAger

AmCham staff

zsófia 
juHáSz

zsofia.juhasz@amcham.hu
phone: +36 1 266-9880/360 

MArketing And CoMMuniCAtions 
MAnAger

AMChAM oFFiCe ContACt inFo
h-1051 budapest, Szent istván tér 11.
Phone: +36 1 266 9880 fax: +36 1 266 9888
email: info@amcham.hu  
website: www.amcham.hu

Looking to future 
funding and growth

Zsolt Becsey, State Secretary of the Minis-
try for National Development and Econ-
omy told the seminar that Hungary has to 
maintain macroeconomic stability whilst 
growth is being encouraged in the econ-
omy and in employment levels. Becsey 
emphasized that SMEs need to be sup-
ported to gain access to foreign markets; 
exports by Hungarian SMEs fall below the 
European average.

The state secretary highlighted that the gov-
ernment strategy also includes strengthen-
ing the role of SMEs, and that cooperation 
between neighboring countries is consid-
ered a strategic issue. There is a need for 
a network of foreign economic diplomacy 
and the role of the state is indispensable, 
especially in those countries where there is 
a chance to offer a boost, Becsey said. Fixed 
aid loans need to be used in order to enable 

domestic companies to find foreign market 
opportunities in new areas as well. 

During the seminar József Vingelman, CEO 
of the Venture Finance Hungary private Lim-
ited Company (MV Zrt.) said that through the 
Jeremie program, HuF 200 billion is available 
for several types of guarantee, credit and ven-
ture capital programs. He emphasized that in 
2011 a spurt in guarantee requests is expected, 
which will have an effect on borrowing.

Sándor Erdei, Chairman of AmCham’s SME 
Committee has reviewed the results of a survey 
among the small- and medium-sized company 
members. Some 71% of them were optimistic 
about their companies’ future, while 39% were 
thinking of a partial profile change to over-
come the economic crisis. It was also revealed 
that only 32% has undertaken research or 
invested in expansion or innovation.

AmCham’s small- and medium-sized Enterprises (smE) 
Committee held its first seminar on fundraising and 
Growth Opportunities on november 25 2010, with more 
than 40 attendees. 

tHe PrIorItIes oF tHe sMe CoMMIttee Are:

•  Raising awareness and highlighting the importance and role of innovative SMEs and the need of 
SME financial instruments in the Hungarian economy;

•  Supporting members via transferring knowledge;
•  Strengthening cooperation with professional organizations (e.g.: Hungarian Association for 

Innovation, Budapest Enterprise Agency);
•  Lobbying support for SMEs to highlight the need to reduce current bureaucracy and barriers to 

business; and
•  Creating a forum so that SMEs can help each other to become more competitive. 

For more information on the work of the committee, contact chairman Sándor Erdei of DBH 
investment on sandor.erdei@dbh-group.com





CompLex Kiadó Kft. 1117 Budapest, Prielle Kornélia u. 21–35. Tel.: (40) 464-565 Fax: (1) 464-5657 info@complex.hu www.complex.hu

Hungarian Rules 
of Law in Force

Geltende Ungarische
Rechtsnormen

Hatályos magyar 
jogszabályok

Selection of Rules of Law in Three Languages
(in Hungarian, German and English languages)

Dreisprachige Auswahl von Rechtsnormen
(in ungarischer, deutscher und englischer Sprache)

Háromnyelvű jogszabály-válogatás
(magyar, német és angol nyelven)


